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Technically Speaking
IP Multicast and E-Learning: Tools for the Expanding
Campus

By Christine Falsetti

Corporate training as we used to know it is a thing of the
past, thanks to new network technologies like IP Multicast.
For corporations and learning institutions, ow
information is presented and who is viewing that
information are both expanding. Using IP Multicast as an
e-learning tool enables companies to provide time-critical
information to a high number of viewers in the most
efficient manner.

For example, imagine that you're networking a panel
discussion in Chicago for potential viewers in New York
City, London, and Munich. Let's say your company's goal
1s to turn the panel discussion into a lecture and then
broadcast it using IP Multicast technology. Viewers in
different cities tune in using their desktop computers and
mstantly access the presentation. Because of the TV-like
quality, viewers tend to be excited and more focused than
they might be in a conference room setting. And because
the presentation is sent over the network as one stream, it
uses bandwidth more efficiently.

Now 1magine that some of your potential viewers for this
session are in Sydney and Hong Kong. The live panel
discussion takes place long before their work days begin.
If these viewers miiss the real-time presentation, they can
watch a video that's broadcast at a later time. The live
presentation can be recorded and played back as a
scheduled multicast or on demand. With IP Multicast and
IP/TV® technology, you have the ability to record the
video streams to a file. Using the recorded file, you can

http://www.ctsco.com/warp/public/784/packet/jul00/techspeak.htm]
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then build a video file that includes URL information,
slides, and video and audio content. The file can then be
broadcast to viewers at a scheduled time in a style very
similar to normal TV broadcasts.

Reporting and Tracking

Reporting and tracking capabilities are inherent in IP
Multicast technology. Used by all Cisco clients, the Real-
time Transport Control Protocol (RTCP) reporting
mechanism captures important tracking data, including
which streams are viewed and when, who is viewing, and
how many streams are viewed throughout the day, as well
as reporting the server's allocated bandwidth. This
information is essential for gathering statistics in
compliance reporting (ISO, for example) and for
departmental billing purposes.

From One to Many

Unicast, or point-to-point connection {transmission of one
megabit per second), is the traditional method of
transferring information or video-on-demand. Currently
being used by various corporations and throughout the
Internet, this method has obvious disadvantages. For
example, if you wanted to send a video stream to 100
viewers using unicast technology, your network
configuration would require 100 point-to-point
connections using 1 Mbps each. If you were sending to
2000 viewers, your network would require 2000 point-to-
point connections also using 1 Mbps per connection
(equivalent to 2 Gbps), and so forth. With IP Multicast, or
point-to-multipoint, the same 2000 users would be able to
tune into the stream, but the transmission would use only 1
Mbps of the total network bandwidth.

This economy translates to a more effective overall use of
the network's infrastructure. The number of viewers able
to tune into the IP Multicast video stream is uniimited. IP
Multicast enables connection to more people with less
total bandwidth usage, and with much higher quality than
the unicast method allows.

What's in Store?

Currently, only portions of the Internet are multicast-
enabled. Those areas that are not multicast-enabled are left
out, putting potential presenters and viewers at a
disadvantage. In the future, Cisco expects to mix
videoconferencing and video streaming for a more
mteractive presentation between presenter and viewer,
wherein questions and answers will be relayed in real time.
The next phase of the Internet, referred to as the New

http://www.cisco.com/warp/p ublic/784/packet/jul00/techspeak html 4/24/2002
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World Internet, will provide improved transport
capabilities and native IP Multicast support, allowing
multicast presentations to reach any user who wants to
participate. In conjunction with multicast technology, e-
learning has, to say the least, a well-timed future. ax

Christine Falsetti is Manager of Systems Marketing
for the Cisco IOS® Technologies Division (ITD).
Recognized in the Internet community for her work
in the development of large-scale networking
systems, Falsetti currently focuses on driving
multicast and QoS solutions to market. Prior to her

arrival at Cisco, Falsetti was the Project Manager for
| the NASA Research and Education Network and led
NASA's involvement in the Next-Generation Internet
Program. To reach her, e-mail falsetti@cisco.com
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fisco Systems DATA SHEET

cisco 10S
Multicast Technologies

i the new internet econcimy, Most businesses are finding it efficient and essential Lo deploy
customer sare, edearning, e-commearce, and supply-chain managemeant appilcations over their
data nebworks. Dormpanies are investing In these and other nebwork-snabled applications to

#itain and keep a competitive edge in an increasingly fast-paced ECONAmy.

Cisco I0SY software is the foundation much more efficiently, and also greatly decreases
networking software that allows customers to load on content servers, reaching more users at a
deliver Cisco IP Network Services on a flexible lower cost per user.

infrastructure that is scalable, reliable, and secure. .
Cisea IOS Multicast supports standards-
It provides industry-leading, standards-based . N
compliant applications for two types of

technologies proven in use across the broadest o .
il . 1 distribution architectures:
and largest networks in operation today. . ) )
& P i * Point-to-multipoint—a single multicast streamn

Among the many capabilities of Cisco 105 that is replicated at "branch points” in a
software are its IP Multicast technologies, switched network to reach multiple viewers.
which enable massively scalable distribution This is useful for unidirectional, live broadcasts
of data, voice, and video streams efficiently ta such as corporate communications or media
hundreds, thousands, even millions of users. - events. It is also useful for content distributian
Cisco [OS Multicast enables corporate from a central server to collocated servers, or
communications, video conferencing, e-learning, software distribution from a data center to
Internet broadeast, Hoot & Holler, and streaming multiple end station PCs or servers (Figure 1).
media applications. In certain cases the data flow may also be

, . bi-directional, such as multiple distance-
Multicast Architectures

) learning connections to a single classroom.
Multicast deployments require Uhree elements: the

o K . Multipaint-to-multipoint—a bidirectional
application, the network infrastructure, and client ) ) .
) , ) . ] hub-and-spoke architecture in which a
devices. Clsco IOS Multlcast technologies reside . ) .
) ) oo multipoint controller unit (MCU) receives
in the network infrastructure in Cisco routers and ) .
. ) ] ) and redirects signals from each member of a
switches. Unlike first-generation video broadcast . o
o - multicast conference. This is useful for
applications that require a separate stream for

vid [ere here all participant
each viewer, Cisco [0S Multicast is highly vicencomerentes where a7 participants

collaborate, or for online gaming services

scalable. Multicast comprises a single content
{Figure 2).

slream that is replicated by the network at branch :
points closest to viewers. This uses bandwidth

Cisco Systems
Copyright © 2000 Cisco Systems, Inc. All Rights Reserved,
Page1of4




Benefits of IP Multicast

Cisco JOS Multicast technologies make it easier for

enterprises and service providers to leverage their network

resources {or massively scalable content distribution

applications. Cisco IOS Multicast enables customers to:

* Efficiently deploy and scale distributed group
applicalions across the Internet

Figure 1 Point-to-Multipoint Multicast Architecture

X

» Create a ubiquitous, enterprise-wide content
distribution model

= Solve traffic congestion problems

» Allow service providers to deploy value-added
streaming services that leverage their existing

infrastructure.

Cisco Systemns
Copyright @ 2000 Cisco Systems, Inc. All Rights Reserved.
Page 2 of 4




Figure 2 Multipoint-to-Multipoint Multicast Architecture
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Cisco [0S Multicast Features

Feature Description

Cisco Group « Cisco developed protocol that allows Layer 2 switches to leverage Internet Group Management Protocol

Management (IGMP) information on Cisco routers to make Layer 2 forwarding decisions
Protocol (CGMP) « Provides management of group membership on switched Fthernet LANS

« Allows switches to forward multicast traffic to only those ports that are interested in the traffic
« Used in low-end or older Catalyst"! series switches that de not support IGMP

= Fully interoperable with [GMP Snooping

Internet Group + Used by IP routers and their immediately connected IPv4 hosts to communicate multicast group
Management membership states to neighboring multicast routers
Protocol (IGMP)

Version 3 of IGMP adds support for “source filtering,” the ability for a system to report interest in

particular multicast address

receiving packets only frem specific scurce addresses, or from all but specific source addresses sentto a

Internet Group
Management the haost to the router
Protocol (IGMP)
Snooping

Used in higher-end, hardware-enabled platforms

Requires the LAN switch to examine, or “snoop,” some Layer 3 information in the IGMP packet sent from

Multiprotocol
Barder Gateway
Protocol (MBGP}

Multicast extensions to the BEGP unicast inter-domain protocol

topolagies within and between BGP autonomous systems

multicast routing

.

multicast packet forwarding decisions at the interdomain borders

Adds capabilities to BGP to enable multicast routing policy throughout the internet and connect multicast
Carries IP multicast routes. MBGP carries twa sets of routes, one set for unicast routing and one set for

Routes associated with multicast routing are used by Protocol Independent Multicast (PIM) to make

Cisco Systems
Copyright € 2000 Cisco Systems, Inc. All Rights Reserved.
Page 3 of 4



Multicast Source
Discovery Protocol
{MSDP)

Description

Aliows multiple PIM sparse-mode domains to share information about active sources

Rendezvous peints run MSDP over Transmission Contral Protocol (TCP) to discover multicast sources in
other domains

Announces sources sending to a graup
Interacts with MBGP for interdomain operation
Supports Anycast rendezvous peint (RP) for load sharing and redundancy

Pragmatic General
Mutticast (PGM)

Rellable multicast transpart protocol for applications that require ordered, duplicate-free, multicast data
delivery from multiple sources to multiple receivers

Guarantees that a receiver in a multicast group either receives all data packets from transmissions and
retransmissions, or can detect unrecoverable data packet loss

intended as a solution far multicast applications with basic reliability requirements

Pratocol
Independent
Multicast v2 (PIMv2)

- Independent from any underlying unicast protocol such as OSPF or BGP
- Supports explicit join (sparse mode), flocd-and-prune {dense mode), or hybrid sparse-dense modes

Pravides intradomain multicast forwarding for all undertying unicast routing protocols

Sparse Mode: Reties upon an explicit joining method before attempting to send multicast data to
receivers of a multicast group

Dense Mode: Actjvely attempts to send multicast data to all potential receivers (flooding) and relies upon
their self-pruning (removal from group) to achieve desired distribution

Universa! Resaurce
Lacator Rendezvous
Directory (URD}

Directly provides the network with information about the specific source of a content stream

Enables the network to quickly establish the most direct distribution path from the source to the receiver,
thus significantly reducing the time and effort required in receiving the streaming media

Allows an application to identify the source of the content stream

For WMore Information

For mare information about Cisco [0S Multicast, visit http:/Awww.cisco.com/gofipmulticast or

http/fwww.cisco.com/gofios. Or contact your Cisco account manager or global service manager.
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IGMP Version 3—Explicit Tracking of Hosts,
Groups, and Channels

Feature History

Release Modification

12.0{19)5 This feature was intraduced.

12.2(8)T This feature was integrated into Cisco 108 Release 12.2(8)T.

This document describes the IGMF Version 3—Explicit Tracking of Hosts, Groups, and Channels
feature in Cisco [OS Release 12.2{8)T and includes the fallowing sections;

» Feature Overview, page |

* Supported Platforms, page 3

* Supported Standards, MIBs, and RFCs, page 4
»  Configuration Tasks, page 4

»  Configuration Examples, page 3

*  Command Reference, page 5

Feature Overview

The Internet Group Management Prolocol {IGMP} is used by IP hosts to report their multicast group
memberships to neighboring multicast routers. IGMP is available in versions 1, 2, and 3. IGMP
Version 3 (IGMPv3) is supported in Cisco 1OS Release 12,0(15)8, 12.1(5)T, 12.1(8)E, and later releases.

The IGMP Version 3—Explicit Tracking of Hosts, Groups, and Channels feature enables a multicast
router to explicitly track the membership of all multicast hosts in a particuiar multiaccess network. This
enhancement to the Cisco IOS implementation of IGMP+v3 enables the router to track each individual
host that is joined to a particular group or channel. The main benefits of this feature are that it provides
minimal leave latencies, faster channel changing, and improved diagnostics capabilities for IGMP.

For more information on IGMPv3 and related features such as Source Specific Multicast (SSM), refer
to the Cisco 108 IP Configuration Guide, Release 12.2.

Cisco [0S Release 12.2{(8)T [ ]
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W Feature Overview

Benefits

Restrictions

Minimal Leave Latencies

The main benefit of the IGMP Version 3-—Explicit Tracking of Hosts, Groups, and Channels featurs is
to allow minimal leave latencies when a host leaves a multicast group or channel. A router configured
with IGMPv3 and explicit tracking can immediately stop forwarding traffic if the last host to request to
receive traffic from the router indicates that it no longer wants to receive traffic. The leave latency is thus
bound only by the packet transmission latencies in the multiaccess network and the processing time in
the router.

In IGMP Version 2, when a router receives an IGMP leave message from a host, it must first send an
IGMP group-specific query to learn if other hosts on the same multiaccess network are still requesting
lo receive traffic. If after a specific time (in Cisco 108 software, the default value is approximately

3 seconds) no host replies to the query, the router will then stop forwarding the traffic. This query
process is required because, in IGMP Versicn 1 and 2, IGMP membership reports are suppressed if the
same report has already been sent by another host in the network. Therefore, it is impessible for the
router to reliably know how many hosts on 2 multiaccess network are requesting to receive traffic.

Faster Channel Changing

Tn networks where handwidth is constrained between multicast routers and hosts {like in xDSL
deployments), the bandwidih between routers and hosts is typically large enough to only sustain, in
general, x multicast streams to be received in paralle]. In these deployments, each host will typically join
to only one multicast stream and the overall number of allowed lhosts will be limited to x, The effective
leave latency in these environments defines the channel change time of the receiver application—a single
host cannot receive the new multicast stream before forwarding of the old stream has stopped. If an
application tries to change the channel faster than the leave latency, the application will overload the
bandwidth of the access network, resulting in a temporary degradation of traffic flow for all hosts. The
IGMP Version 3—Explicit Tracking of Hosts, Groups, and Channels feature allows for minimal leave
latencies, and thus allows for fast channel changing capabilities.

Improved Diagnostics Capabililies

The IGMP Version 3—Explicit Tracking of Hosts, Groups, and Channels feature allows network
administrators to easily determine which multicast hosts are joined to which multicast groups or
channels.

No MIB Support

There is no Simple Network Management Protocol (SNMP) MIB 1o track the [GMP membership of
individual hosts. The MIBs supported by Cisco I0S software reflect only the aggregate membership of
a particular interface on a router.

No Minimal Leave Latency for Groups with Legacy Hosts

If one or more hests that supports only IGMP Version 1 or Version 2 are present on a network, the leave
latencies for the multicast groups to which those hosts are joined will revert to the leave latencies of the
IGMP version of the hosts—approximately 3 seconds for IGMP Version 2 and up to 180 seconds for
1GMP Version 1. This condition affects only the multicast groups to which those legacy hosts are
actually joined at any given point in time. In addition, the membership reports for these multicast groups
sent by IGMPv3 hosts may revert to IGMP Version 1 or Version 2 membership reports, thus disabling
explicit tracking of those host memberships.

] Cisco 105 Release 12.2(8)T
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Supported Platforms I

No Explicit Tracking Support for IGMP v3lite and URD

Explicit tracking of IGMP Version 3 lite (IGMP v3lite) or URL Rendezvous Directory {URD) channel
membership reports is not supperted in Release 12.0(19)S or earlier releases. In these releases, the leave
latency for multicast groups sending traffic to hosts using [IGMP v3lite or URD will be determined by
the leave latency of the version of IGMP configured on the hosts (for IGMPv3, the leave latency is
typically 3 seconds when explicit tracking is not configured).

Related Documents

* Cisco [0S [P Configuration Guide, Release 12.2
< Cisco IO§ IP Command Reference, Volume 3 of 3: Multicast, Release 12.2
* TGMPF Version 3, Cisco [OS Release 12.1{5)T feature documentation

« Specific Multicast with IGMPv3, IGMP v3lite, and URD, Cisco 108 Release 12.1(3)T feature
documentation

Supported Platforms

This feature runs on all platforms that support Cisco 10S Release 12.2(8)T and later releases.

Determining Platform Support Through Cisco Feature Navigator

Cisco 10S software is packaged in feature sets that support specific platforms. To get updated
information regarding platform support for this feature, access Cisco Feature Navigator. Cisco Feature
Navigator dynamically updates the list of supported platforms as new platform support is added for the
feature.

Cisco Feature Navigator is a web-based tool that enables you to quickly determine which Cisco I0S
software images support a specific set of features and which features are supported in a specific
Cisco IOS image. You can search by feature or release. Under the release section, YOU can compare
releases side by side to display both the features unique to each software release and the features in
common.

To access Cisco Feature Navigator, you must have an account on Cisco.com, If you have forgotten or
lost your account information, send a blank e-mail to cco-locksmith{@eisco.com. An automatic check
will verify that your e-mail address is registered with Cisco.com. If the check is successful, account
details with a new random password will be e-mailed to you. Qualified users can establish an account on
Cisco.com by following the directions at http://www.cisco.com/register.

Cisco Feature Navigator is updated regularly when major Cisco 108 software releases and technology
releases occur. For the most cutrent information, go to the Cisco Feature Navigator home page at the
following URL:

http:/fwww.cisco.com/go/fn

Cisco 105 Release 12.2{B)T M
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| Supported Standards, MIBs, and RFCs

Supported Standards, MIBs, and RFCs

Standards
No new or moedified standards are supported by this feature.

MIBs
No new or modified MIBs are supported by this feature.

To obtain lists of supported MIBs by platform and Cisco [0S release, and to download MIB modules,
go to the Cisco MIB website on Cisco.com at the following URL:

http:/fwww.cisco.com/public/sw-center/netmgmt/cmtk/mibs.shtml

RFCs
No vew or modified RFCs are supported by this feature.

Configuration Tasks

See the following sections for configuration tasks for this feature. Each task in the list is identified as
either required or optional.

* Enabling Explicit Tracking {required)
»  Verifying Explicit Tracking {optienal)

Enabling Explicit Tracking

To enable explicit tracking on an interface, use the following commands in interface configuration mode:

Command

Purpose

Step1 Router (config-if)# ip igmp version 3

Enables IGMP Version 3 on the interface.
Version 2 is the default.

Step2 Router (config-if)# ip igmp explicit-tracking Enables explicit tracking on the interface.

Verifying Explicit Tracking

Note

To verify configuration of explicit tracking, use the following show commands in EXEC mode:
* To verify that explicit tracking is enabled on an interface, use the show ip igmp interface command.

* To display IGMP membership information for multicast groups and (S, G) channels, use the show
ip igmp membership command.

The display output of the show ip igmp groups command is not affected by the explicit tracking
feature. When explicit tracking is enabled, this output will still display the aggregate membership
information of an interface.

| Cisco 105 Release 12.2(8)T
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Confguration Exampies M

Configuration Examples

The following example shows a basic configuration for enabling [P multicast with SSM, IGMPv3, and
explicit tracking: :

ip multicast routing

interface ethernet ©

description access network to desktop systems
ip address 10.1.0.1 255.255,255.0

ip pim sparse-dense-mode

ip mroute-cache

ip igmp version 3

ip iamp explicit-tracking

ip igmp v3Ilite

ip urd

interface ethernet 1

description backbone interface !No hosts connected
ip address 10.10.0.1 255.255.255.0

ip pim sparse-dense-mode

ip mroute-cache

ip pim ssm defaulb

Command Reference

This section documents new commands. All other commands used with this feature are documented in
the Cisco [OS Releage 12.2 command reference publications.

« ip igmp explicit-tracking

» show ip igmp membership

Cisco 105 Release 12.2(8)T [ |
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fip igmp explicit-tracking

ip igmp explicit-tracking

Syntax Description

Defaulls

Command Modes

To enable explicit tracking of hosts, groups, and channels for I[GMP Version 3 (IGMPv3), use the ip
igmp explicit-tracking command in interface configuration mode. To disable this feature, use the no
form of this command.

ip igmp explicit-tracking

no ip igmp explicit-tracking

This command has no arguments or keywords.

Disabled

Interface configuration

Command History

Usage Guidelines

Examples

Release Modification
12.0(19)8 This command was introduced.
12.2(8)T This command was integrated into Cisco IOS Release 12.2(8)T.

This command can be configured on an interface only if IGMP+3 is first configured on the same
interface. To configure IGMPv3, use the ip igmp version 3 command in interface configuration mode.

When explicit tracking is enabled on a router, the router can individually track the Internet Group
Management Protocol (IGMP) membership state of all reporting hosts. This feature allows the router to
achieve minimal leave latencies when hosts leave a multicast group or channel. To monitor IGMP
membership of hosts, use the shew ip igmp membership command in EXEC mode.

When explicit tracking is enabled, the router uses more memory than if explicit tracking is disabled
because the rouler must store the membership state of all hosts on the interface,

The following example shows a basic configuration for enabling IP multicast with Source Specific
Multicast {SSM), IGMPv3, and explicit tracking:

ip multicast routing

interface ethernet 0

description access network to desktop systems
ip address 10.1.0.1 255,255.255.0

ip pim sparse-dense-mode

ip mroute-cache

ip igmp version 3

ip igmp explicit-tracking

ip igmp v3lite

ip urd

Jl_ Cisco 10S Release 12.2(8)T
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ip igmp explicit-tracking M

interface ethernet 1

description backbone interface [No hosts connected
ip address 10.10.0.1 255.255.355.4Q

ip pim sparse-dense-mode

ip mrouke-cache

ip pim sem default

Relaled Commands  Command Description
ip igmp version Configures the version of IGMP that the router uses.
show ip igmp Displays the IGMP membership information for multicast groups and (S,
membership G) channels.

Cisco 105 Release 12.2(8)T
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I show ip igmp membership

show ip igmp membership

To display Internet Group Management Protocol (IGMP) membership information for multicast groups
and (S, G) channels, use the show ip igmp membership command in EXEC mode.

show ip igmp membership {group-address | group-name) [tracked] [all]

Syntax Description

group-address (Optional) Specifies the IP address of the multicast group for which to
display IGMP membership information.

group-name (Optional) Specifies the name of the multicast group, as defined in the
Deomain Name System (DINS) hosts table, for which to display IGMP
membership information.

tracked {Optional) Displays the multicast groups with the explicit tracking feature
enabled.
all (Optional) Displays the detailed information about the multicast groups

with and without the explicit tracking feature enabled.

Command Modes EXEC
Command History Release Modification
12.0(198 This command was introduced.
12.2(8)T This command was integrated into Cisco IOS Release 12.2(8)T.

Usage Guidelines

Examples

Unlike the show ip igmp groups command, this command allows you to display detailed information
about multicast channels and explicit tracking.

The following is sample output from the show ip igmp membership command, Each entry in the output
shows the aggregate membership information (indicated by the A flag) for a particular multicast group
or channel from the IGMP cache. If the entry is prepended with a forward slash (“/”) flag, the entry is a
filtering entry that is blocking the data forwarding of the multicast group or channel,

Routers> show ip igmp membership

Flags:A - aggregate, T - tracked
L - Logal, § - static, V - wirtual, R - Reported through v3
I - v3lite, D - Urd, M - S8M (5,3) chamnel
1,2,3 - The version of IGMF, the group is in
Channel /Group-Flags:
/ - Filtering entry [Exclude mode {S.G), Tnclude mode (*,G)}

Reporter:
<ip-address> - last reporter if group is not explicitly tracked
<>/ <ms - <n> reporter in include mode, <m»> reporter in exclude
Channel/Group Reporter Upt ime Bxp. Flags Interface
*,224.0,1.40 10.10.06.1 Q0:01:34 02:41 22L& Etz/0
*,239.1.1.1 2/0 00:00:10 stop 3AT Et2/0

| Cisco 105 Release 12.2(0)7
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show ip igmp membership IR

The following is sample output from the show ip igmp membership command with the multicast group
address 239.1.1.1 and the tracked keyword specified:

Router> phow ip igmp mewbership 2Z39.1.1.1 tracked
Flags:A - aggregate, T - tracked
L - Local, 5 - static, V - wirtual, R - Reported through v3
I - v3lite, D - Urd, M - SSM (S,G) channel
1,2,3 - The version of IGMP, the group is in
Channel /Group-Flags:
/ - Filtering entry {Exclude mode (8,3), Include mede (*,G}}

Reporter:

<ip-address> - last reporter 1f group is not explicitly tracked

«ns/=ms - <n> reporter in include mode, <m> reporter in exclude
Channel /Group Reporter Uptime Exp. Flags Interface
*,232.1,1.1 2/¢ 00:00:11 stop 3AT ELz/0
10.30,0.100,233.1.1.1 10.10.0.10 00:00:11 02:48 RT EtzZ/0
14.30.0,101,239.32.1.1 10.1iD0.0.20 QC:00:03 02:386 RT ELZ,/D
14.30,0,101,23%.2.1.1 10.10.0.1¢ 0C:00:11 02:48 RT EL2/0
10.30.0.102,238.1.1.1 10.10.¢

.20 00:00:03 02:36 RT Et2/0

Table | describes the significant fields shown in the displays.

Table 7 show ip fgmp membership Field Descriptions

Field Description

Channel/Group (S, G) channel or multicast group fltering entry.

Reporter Displays information about the the hosis reporting membership
with the (S, G} channel or multicast group entry.

Uptime The Uptime timer is how long (in weeks, days, and seconds) the
entty has been known.

Exp. The Exp. timer is how long {in minutes and seconds) until the entry
expires.

Flags Provides information about the entry.

A - aggregate Indicates that the aggregate information for the (S, G) channel or

multicast group is being displayed.

T - tracked Indicates that the multicast group is configured with the explicit
tracking feature.

L - Local Indicates that the router itself is interested in receiving the traffic for
this malticast group or channel. In order for the application to
receive this traffic, the packets are sent to the process level of the
router. When the ip igmp join-group command is configured for a
multicast group, the L flag is set.

S - static Indicates that the mwulticast group or channel is forwarded on the
interface. When the ip igmp static-group command is configured
on the interface, the S flag is set.

V - virtual Indicates thal service such as Hoot and Holler is running on the
reuter requesting the traffic for the multicast group or channel.
These services can process [P multicast traffic in the fast switching
path. The L flag will not be set by these applications,

Cisco I0S Release 12.2(8)T [ ]
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W show ip igmp membership

Table 1 sfrow ip igmp membership Field Descriptions fcontinued)

Field

Description

R - Reported through v3

Indicates that an IGMP Version 3 {IGMPv3) report was received for
this entry.

I-v3lite Indicates that an IGMP Version 3 lite (IGMP v3lile) report was
received for this entry.
D - Urd Indicates that a URL Rendezvous Directory (URD) report was

received for this entry.

M - SSM (5, 3) channel

Indicates that the multicast group address is in the Source Specific
Multicast (SSM) range,

1,2,3 - The version of IGMP...

The version of IGMP that the multicast group is running.

/
Interface Interface type and number.
Related Commands ~ Command Description
ip igmp explicit-tracking Enables explicit tracking of hosts, groups, and channels for IGMP
Versicen 3.
ip igmp version Configures the version of IGMP that the router uses,
show ip igmp groups Displays the multicast groups with receivers that are directly connected

to the router and that were learned through [GMP.

@ Cisco |05 Release 12.2(8)T
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by Tony Rybczynski
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Nortel Networks
Solutions for Financial
Service Providers

Three key industry thrusts are driving

the financial services industry towards
highly scalable, high performance real-time
infrastrucrure sofoeware and networking,
These are (i) decimalization and the
resultant huge volume increases in data

per'transai:tibn, iy 'T=+1 s’hortening

settlement intervals from 3 days to 1 day, .

and (111) and a&cr hours tradmg

Customer requzrcments are for real-rime

and qcculc communication, reliabiliy

and sca ﬂablhty not just within the

conﬁncs of the emhaﬂgc ﬂoor but ulso
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Multicast

Radio broadcasting, global concerts, and special events over the

Net are obvious examples of how the Internet is accommodating
all-to-many distribution of audio and video streams. While
conspicuous — and increasingly popular (at least 3,000 radio
stations have already started broadcasting over the Net) —
these examples offer the merest hint of the possibilities ahead,
the potential for information sharing and dissemination that
may be realized once the techniques of one-to-many distribution

are refined.

The potential for such disruption may be

Force Yields to Finesse

At present, one-to-many diswibution lessened or even eliminared by something
;

1s usually accomplished by brute farce,
that is, by nerworking techniques that

replicate information ar its source and

cranscait the informarion to each receiver.

IT managers are wary of these types of
applications, fearing that they'll prove
disruptive — o an intraner, for example
— hecause of the potenrially huge
demands that they can place on nerwork

and server resources.

called IP multicast, a means of efficiently
implementing one-ro-many communica-
tions. IP multicast avelds the processing
overheads associated with replication ar
the saurce and che bandwidth overheads
of repearedly sending the same information

to different destinations.

An analogy helps here. Like broadcast
TV or radio, IP multicast establishes a

number of channels available acrass the
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IP network to which users can “tune in.”
In radio and TV, the signial s there
whether you're listening or not. This is
also true for any packet sent on a LAN,
which is a broadcast medium by its

VCry nature.

With IP mulricast, however, mechanisms
are defined such that the networl replicates
the content as close to the listeners as
possible. In this way, IP mulricast avoids
wasting bandwidth in those parts of the
network that lack lisreners. Let's look at
how IP multicast is accomplished, and
then explore some of the applications

enabled through I multicasz,

The Technology
Behind Multicast

Multicasting provides mechanisms to
conserve netwark resources and minimize
server processing overheads by using
intermediate nedes (for example, routers
and routing swirches) 1o replicate dara at
the most efficient downstream point{s) in
the network. These mechanisms rely on

two pratocal building blocks:

* A protocol thar end starions use to join
one or more multicast groups. This

protocol serves, in essence, as 4 tuning

-.._dial for end users, who may signal their

préfecred channel.
* A protwcol foFeseblishing the optimal
replicarion points in themetwork given

the location of the sending server and...

.

e,

the listening clients.

Before discussing the protocols in more
derail, we need ro establish a few basic
concepts. “Multicast groups” define one
or more transmitters and a sec of listening
receivers. The construction of a multicast
group begins with the deployment of
source video, audio, financial, ar various
multimedia servers thar will stream daca
inta the network.

Convergence — the Payoff Behind the Hype

Another cancept is the "mulricast
address.” Such an address is assigned

to the application for the duration of
the multicast session. Receivers signal ta
their local multicast-capable rourer their
desire 1o join ar leave a multicast group.
Aleernatively, the router can poll che
receivers to see if they are sill listening.
When there are no receivers in a region
of the network, multicast packets will

no longer be senr there,

These conceprs are easy to understand,
but how does the network establish .

the oprimal replication points given the
location of the sending server and the
liscening clieats? At chis point, we need
to intreduce a more challenging concepr,

the “deljvery tree.”

To establish optimal replication poinzs,
routers communicace with each other
via a nerwork-layer mulricast routing
protaco] that enables the construction
of a multicast delivery tree. The delivery
tree is essentially a ser of paths calculared
so those multicast packets are delivered
only to those network regions that

require them,

Source-Rooted Trees

The dominanc form of mulricast delivery
relies on saurce-raoted crees. Each source
within a group has its own tree thar
cannecrs it 1o all the receiving members
of its group. If a group has five sources,

it will have five distinct delivery rrees.
mrfh‘é"sou{;ﬂg—roored tree takes the direcr,

or shorrest, paEﬁTm’om € SOULCE 10 its

receivers. Different routing metricstan-be

used to compute the shorrest path (hops,
delay, cast, ete.). Typically, the shortest
path entails the fewest of hops between a

source and irs receivers.

First-Generation Protocols: The first
generation of widely used mulcicast
protacols was based an least-hop routing
algorithms, specifically, the algorithms
used by the Reuting Interner Protocol
(RIP). When a source sends its frst
multicase packer 1o the group, routers

broadcast the initial multicast packer ro

all interfaces excepe the one that leads
back to the source via the shoreest path.
This allows mulricast frarmtes to reach all

potential receivers.

During the floeding process, a multicast
packer may be addressed to a group thar
does nort reside on any of the interfaces on
a particular router, with the result thar
prune messages are sent back rowards

the source. These messages indicate thar
mulricast packets should not be forwarded
down this branch of the tree. Trees may

grow and shrink as receivers tune in and ouc.

One advantage of this approach is that i
places modest processing demands on
routers. Another is chat it can be tunneled
over a nan-multicast [P network, this
being very atractive in the Incernet asa

means to kick-start IP multicast nerworking.

Second-Generation Protocols: As the

I? mulcicast marker matures, a second-
generation multicast protocol has
emerged, The new protocel overcomes
the limited convergence performance
and scalability of first-generation systems.
[t does so by eliminating the need to
periodically flood multicast traffic
throughout che newwork. This prococal
builds on the Open Shortest Path First
(OSPF) routing protocol that is the
widely deployed successor of RIP

OSPF uses efficient link-state algorithms:
instead of periedically exchanging che
number of hops to every router in the
network, OSPF ouly requires changes
in the network to be exchanged, When

a new group member joins a multicast

wmup@w membership
message is propagated 1o all GTHEF TODTErs e

wichin a routing area, which add this

informartion to their link-state databases.

Ini this way, routers converge to create a
derailed map of the mulricast topology.
This sophisticated link-state approach
allows the multicast distribution system
to adapr rapidly as group membership
and netwark resources change. If 2

physical network link goes down, the




change is propagated to each router’s
database. The resulr is an ioumediare
change in the multicast route calculation.
This approach can make use of flexible
path calculation merrics for source-rooted
path tree construction, going beyond

simple hop count.

Shared Trees
I While the above approaches use source-

rooted trees, an alternacive, using what
are called shared trees, has been developed
for applicacions that involve sparsely
populated multicast groups with low-
grade nexwork connections. An example
of such a group is a video conference or
video broadcast that connects users in
many dispersed locarions that lack high-
bandwidth connections to the corporare
backbone. Shared trees create multicast
forwarding paths that rely on a central
router that serves as 4 rendezvous point

berween multicast sources and destinations.

A shared tree has the porential to lessen
demand on routers and network bandwidch
during tree construcrion. Although the
shared rree avoids wholesale flooding,

ir subjects multicast traffic ro a static,
non-optimized ser of paths thatall pass
through the rendezvous point rouzer —
a porendial bortleneck and single point
of failure. To reduce the ineficiencies of
the shared tree, receivers or routers have
the option to switch to a source-roated
shortest path tree once the source stares

multicasting.

Generic Router Assist

In certain application environmenrs ="
e —tfor st T Tl networks), a

protacol is required for ensuring lossless,

ordered, and duplicate-free multicasting

of crirical dara. Such tasks are ill served by

TCP This protocol works very well in a

point-to-point environment, bur norin a

mulricast environment,

Morte suirable prococols, including several
reliable multicast Layer 4 protocols, have
been developed. One example is
Starburst’s Multicast File Transfer
Protocol. Another possibility, one allow-
ing independent evolation of the end-to-
end Layer 4 protocol, shows promise.
This prorocol, called Generic Rourer
Assist, is designed to provide more effec-

tive recovery from loss.

Generic Router Assist Lses a negative
acknowledgement-based mechanism such
that once a receiver derermines thar dara
has been lost, it atrempts to recaver the
dara from sources close to the receiver. [t
goes back to the source only asa last
resort. For example, data may be recov-
ered from a roucer that may have cached
the dara or from another receiver that may

volunteer to retransmic che dara.

The Business of Multicast
Moulticast-capable network backbones

are an essential component of emerging
multimedia, informacion distribution,
and real-time compuring applications.
Key drivers in the enterprise market
include: distribution of inventory, pricing,
and stock marker data; telemedicine;
employee training; corporate communica-
tions; new push applications; and the

general area of mulrimedia collabaration.

Moultdcast callaboration can increase che
effectiveness of distributed workgroups
by allowing joine viewing and editing of/’,,m

common documents. Such clggurneﬁi?

may include ag_im.qmage, and video

campofienes. Multicast collaboration can

also enable rich muldmedia interaction
between corporate users, customers,
suppliers, and partners over the Web,
Online conferences, discussion groups,
virtual white board sessions, and shared
Web applications can be used to strengthen

ties between a company and its customers.

In additian, IP multicast-enabled dynamic
informarion distribution systems will
deliver more effecrive Web replication and
caching, remete server synchronization,

and deskrop software distribution. By

™

providing efficient ways of getting lots
of informarion ta lots of users, multicase-
based applications can give enterprises

a powerfu] competitive advantage,

To further illustrate applicarion enablement
through mulricasting technologies,
consider opportunities for;

* Specialized training — allowing expert
coaches and instructors to train athletes,
performers, and arrists in subtle moror
skills even though teacher and pupil

may be separated by thousands of miles.

* Real-time 3D modeling — uniring
groups of dispersed engineers and
scientists, who may view highly
detailed graphical simulations of
dynamic scientific and engineering

processes withour leaving their desks.

* Ediring of video foorage and high-
resolution animation — linking artists
and creative workers in virwal production

studios far from major media centers.

* Networked games — allowing players
to compete with cach other in real-time

over the Net.

Choosing a
Multicast Strategy

To respond to business needs for .~
multicasting applications, IT mzrhc'g;;ers
will have to assemble adequate IP
nenvorking/i,nfrﬁ‘s"tructures. One thing
gymaﬁ“a/g‘::rs can do is implemenz policy-
"enabled QoS and access control mechanisms.
Such measures will help manage the
unpredictable dermands that may assail a
nerwork. However, a strategy ro deploy an
effective infraseructure involves more than

just turning on a software feature.

Convergence — the Payaff Behind the Rype 3
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For example, IT managers will have to
tend 1o architectural issues. Specifically;
routers that are based on a central
processing architecrure experience 2
significant drop in throughput when
required to replicate multicast packets.
High-performance multicast demands

distributed routing swirch architecrures

. . el
that can support multiple multicast growis

and the required replication furi€rion.

On top of this, realworld considerations
drive the peéfﬁor multicast migration

topls"More generally, management tools

~are required to allow introduction of

£y

multicast in an ordetly fashion.

Specifically, implementing sophisticated

The Language
of Multicast

IGMP (Intemet Group Membership
Protocol) univ crsal]y used by end stations.

to ]om a multlcast group

#toi Mul_t1ca§tfkouting" i

-

Eleering techniques may allow IT managers
to stage the rollout of multicast capabilities

across an enterprise [P network.

In addidon, I'T managers might farniliarize

- - :M‘M
themselves with mulricast table manageiiient
capabilities, accessing"debugging rools

caggb]eﬁﬁfﬁg multicast operation

"as part of problem resolution. Another

possibility: multicast network wals
enabling the visualization of multicast
trees for engineering and management
purposes, Taken together, tools such as
these may facilitate multicast deployment

in the enterprise.

Multicast Forecast

IP muldcast standards have been
developed by the IETE High-performance
multicast networking products are there
and working in, for example, stock
exchanges around the world. The
migrazion and managemenc tools are
there. And the applicatiens are ¢merging,
enabling new forms of informarion

sharing and dissemination.
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The following table lists various tools available for monitoring the multicast. The characterstics of the tools have been grouped into
four major categories (listed in the first row of the table header).
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MantaRay

; rad Huffaker (bhuffake@calda org)

Caption: MBone Visualization

Summary: This tool gives and online graphical display of the geographical placement of the MBone infrastructure and
detailed views of the topologies of these placements. Another tool useful for the visualization of MBone topology and other
networking data is {siiz;, also developed by Bradley Huffaker.

Mechanism: mtrace + mrlnfo

Comment.

Avail: free

Mantra

URL: Hilpidfiigest ao e
Contact Prashant Rajvaidya (prash@cs ucsb.edu) and Kevin Almeroth (almeroth@cs.ucsh.edu)

Caption: Monitor and Analysis of Traffic in Multicast Routers.

Summary: Mantra is a tool for monitoring the multicast traffic at the router level. The main tasks of Mantra include
collecting data from the routers, processing and analyzing the collected data, generating online reports and logging the
processed data as well as the analysis results. The results are presented online, through web pages, in the form of
interactive graphs and HTML tables.

Mechanism: Information from the router-tables.

Comment;

Avail: results
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MHealth
URL: b
Contact: David Makofske (davidm@cs.ucsb.edu) and Kevin Almeroth (almeroth@cs.ucsb.edu)

Caption: A Real-Time Multicast Tree Visualization and Monitoring Tool

Summary: A graphical, near real-time multicast monitoring tool. MHealth is able to discover and display the full network
tree distribution and delivery quality for a group. MHealth also provides data logging functionality for the purpose of
isolating and analyzing network faults. Logs can be analyzed to provide information such as receiver lists over time, route
histories and changes, and the location, duration, and frequency of loss.

Mechanism: RTCP-Data + mtrace

Comment:

Avalil: free

RN S
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Mlisten

URL: byt oo oatech edufoomsuiing Talagy
Contact: Kevin Almeroth (almeroth@cs.ucsb.edu)
Caption: MBone Collection Tool

Summary: A tool for the collection and processing of MBone membership information. The tool can be used to generate
information about (1) join and leave statistics, (2) connection time characteristics, and (3) multicast tree size and
characteristics.

Mechanism: Information from Session Announcements + RTCP-data

Comment:

Avail: free

TN

Contact; Bill Fenner
Caption: Display configuration info from a multicast router.

Summary: Mrinfo uses the ASK_NEIGHBORS IGMP message to the specified multicast router. The results include
version number of the router being queried and a list of the neighboring multicast routers along with the additional
information related to them such as metrics, thresholds, and flags.

Mechanism: IGMP message.




Comment:
Avail: free

Mtrace

Contact: Bill Fenner

Caption: Multicast traceroute
Summary: Returns a snapshot of the set of links used to connect a particular source with a particular destination.

Additional information that can be obtained includes loss rates along the links, number of multicast packets flowing across
each hop per second for that particular address. A trace query is passed hop-by-hop along the reverse path from the
receiver to the source, collecting hop addresses, packet counts, and routing error conditions along the path, and then the
response is returned to the requestor. Currently the most effective means of debugging mbone routing problems.
Mechanism: Tracing feature in multicast routers and extension to IGMP messages

Comment: The results are not guaranteed all the time and are not 100% reliable. However, currently it is the most
effective means of debugging mbone routing problems.

Avail: free

MultiMON

Contact J L Roblnson (john roblnson@crc ca) and J.A.Stewart (john.stewart@crc.ca)

Caption: Multicast Network Monitor

Summary: MultiMON is a monitor that collects, organises and displays all the IP multicast traffic that is detected at the
location of the MultiMON Server. While MultiMON is a general purpose muticast monitoring tool, it is intended in particular
to monitor multicast traffic on local network segments and should assist a network administrator in managing the traffic on
an Intranet. Multimon is built on a client/server basis which allows the data collectors (Servers) to be distant from the GUI
front end displays (Clients).

Mechanism: TCPdump

Comment:

Avail: free




RM
URL:; Ry
Contact: Bill Fenner and Daniel Massey
Caption: Route Monitor

Summary. Multicast Routing Monitor (RM) focuses mainly on monitoring the stability of various multicast routes in the
existing topology of multicast. This tool collects data at the network layer by recording the DVMRP route updates issued
by the local multicast routers. The results generated by Multicast Routing Monitor are in the form of regularly and
frequently updated reports, listing some of the most unstable routes and describing plausible reasons for their instability.
Mechanism: Listen for Route Updates

Comment:

Avail: free

eyd@cs.ucla.edu)

RTPmon

L e P S R
ieiin b BRSSO AL

URL: i imnmein co b . S

Contact: Andrew Swan (aswan@cs.berkeley.edu) and David Bacher (drbacher@cs.berkeley.edu}

Caption: RTCP Monitor

Summary: Rtpmon can be used to monitor the control information exchanged between applications that implement RTP,
Real-Time Transport Protocol. Feedback from receivers, including the loss rate and jitter, are displayed in a table that can
be sorted in various ways to help isolate and diagnose multicast distribution problems,

Mechanism: RTCP-Data

Comment:

Avail; free

SDR-Monitor

LR RPN e P L N TN ) US|
URL: ¢ vingiral voean edud/adnamoniing

Contact: Kamil Sarac (ksarac@cs.ucsb.edu) and Kevin Almeroth (almeroth@cs.ucsb.edu)

Caption: Sdr Global Session Monitering Effort

Summary: An effort to track, manage, and present information about the availability of world-wide sdr sessions. A
collection of web pages has been put together, updated several times every hour, where an aggerageted view of sdr-
cache entries sent by participants from around the world is dispiayed.

Mechanism: Information from the sdr-cache.




Comment:
Avail: results

SM

URL: tip foarma i

Contact: Domenico Lento (domenico lento@cselt.it)

Caption. MBone Session Monitor

Summary. Session-Monitor (SM) is a tool for listing all the SDR sessions currently visible to the host running the tool. Also
displays various SDP, User and Traffic Statistics graphically.

Mechanism: Information from Session Announcements + RTCP-data

Comment:

Avail: free

Comments and Suggestions: -

Last Modified: 12/18/2001 18:32:06; This Page: Mip.fwww.caida.orgllovis/measurement/Mantra/other-tocls/other-tools. htm!










Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

v’ N v S '

DECLARATION OF PETER M. MULLEN

I, PETER M, MULLEN, declare:

1. Tam the Senior Director, Label Relations and Operations for Sony Music
Digital Services. In this capacity, I am responsible for overseeing from an operational
standpoint, among other things, all distributions of sound recordings in electronic, non-
physical formats for all Sony Music Entertainment Inc. (“Sony”) labels in the U.S.,
whether for promotional purposes or for other business purposes. T am also involved in
shaping and enforcing intemnal policies regarding, among other things, the online
distribution and use of Sony’s recorded music and related digital assets. Given my
responsibilities, I am generally familiar with Sony’s practices and policies for all Sony
labels in the U.S. with respect to the distribution of sound recordings to terrestrial radio
stations in physical record as well as non-physical (i.e., electronic) formats, and have
personal knowledge of all of the following facts.

Distribution of Promotional Product

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations
(and various digital audio transmission services) lacks certain data that is necessary to
ensure proper distribution of statutory performance and ephemeral copy royalties. The

purpose of this declaration is to describe for the Copyright Office the various kinds of




promotional product Sony provides to terrestrial radio stations, and the types of data
typically provided with each kind of promotional product. In particular, this statement
describes Seny’s usual practice of promptly providing a CD PRO (which is described in
greater detail in paragraph 3(b) below) to any terrestrial radio station that receives a
sound recording in a newer, less traditional form of distribution, such as by electronic
delivery (i.e., a non-physical, digital file containing an encoded copy of the sound
recording, such as a digital file encoded in the MP3 codec, that is sent to the intended
recipient via electronic mail), or by means of a CD-R (which is described in greater detail
in paragraph 3(a) below).

3. Generally speaking, there are three categories of physical record promotional
product, each of which is described below.

(a) CD-Rs. First, there are the CD-Rs that are mentioned above. A CD-R
is a "write once" compact disc that is "burned" or replicated individually by Sony
personnel utilizing either a personal computer and a peripheral device attached to
or built into that computer called a "CD burner", or a small stand-alone compact
disc recording electronics device. This type of compact disc is different than a
compact disc that 1s replicated at a commercial manufacturing facility, which is
the case with respect to both CD PROs (described more fully in Paragraph 3(b)
below) and "retail albums" (described more fully in Paragraph 3(c) below).
CD-Rs usually contain up to five different sound recordings. In those cases where
a CD-R contains different sound recordings, those sound recordings consist of
multiple altemative mixes, remixes and edits of the same performance or
rendition of a musical composition that are tailored to fit the programming needs
of a particular type of station. Moreover, CD-Rs can also consist of just one
sound recording, which might be a single nix, a remix or edit of a performance or
a rendition of a musical composition that is tailored to fit the programming needs

of a particular type of station. In virtually all cases, sound recordings distributed



for promotional purposes in the CD-R format include the following data elements:
tllle name of the featured recording artist, the title of the sound recording, the name
of the record label that is marketing it, the applicable (P)-line and the duration.

(b) CD PROs. Second, there are CD singles that are replicated at
commercial CD manufacturing facilities in very limited quantities for promotional
distribution only. These CD singles usually contain up to five different sound
recordings, and more often than not, they contain multiple alternative mixes,
remixes and edits of the same perfonmance or renditions of a musical composition
that are tailored to fit the programming needs of a particular type of radio station.
These CD singles are packaged together with some form of artwork and label
copy (which is described in greater detail below). Since these CD singles are
generally referred to in the trade as "CD PROs", for convenience, I will use that
term when referring to them herein. Virtually all CD PROs distributed by Sony
include the following data elements: the name of the featured recording artist; the
title of the sound recording; the name of the record label that is marketing it; the
applicable (P)-line; the duration; the title of the commercially available album that
the CD PRO is being distributed to promote; and sometimes the year of its
release. In most cases, the CD PROs distributed by Sony include the ISRC code.
Because CD PROs are expressly not intended for sale or resale, they are defaced
by marking the external packaging elements with a stamp bearing the words
"Promotional Only - - Not For Sale", or similar words to that effect. CD PROs
generally do not include the same catalog number assigned to the retail album or
corresponding commercially available single; rather, they generally include a
unique catalog number assigned to the particular CD PRO. CD PROs may or
may not include a UPC code, depending on the release.

(c) Retail Albums. Third, there are copies of the same full-length albums

(with the same internal and extemal packaging elements, including a visible UPC




code) that are manufactured by Sony for commercial distribution through normal

retail channels, except that they are defaced in some way (e.g., by punching a hole

through the UPC bar code (but not the number) that appears on the back cover

album artwork or by marking the external packaging elements with a stamp
bearing the words "Promotional Only - - Not For Sale", or similar words to that
effect) to prevent the CDs from being sold to consumers, returned by consumers
to Sony's retail accounts for refunds and/or returned by Sony's retail accounts to

Sony for credits. For convenience, I will refer to these full-length albums as

"retatl albums" when referring to them herein.

4. Sony regularly provides promotional product in CD PRO form to some, but
not all, terrestrial radio stations. Sony does not currently provide promotional product to
any Internet radio stations operating solely as such, in either physical or non-physical
(1.e., electronic delivery) form. As noted above, promotional product is not sent to all
terrestrial radio stations with which Sony maintains a relationship. Rather, Sony uses
various criteria (such as, for example, the type of station/service, the format, the audience
demographics, and the market size) to select particular radio stations to receive
promotional product.

5. Occasionally and only in a few very linmited circumstances, Sony distributes
sound recordings in non-physical (i.e., electronic delivery) form for promotional
purposes, such as a digital file encoded in the MP3 codec that is sent to the intended
recipient via electronic mail. To date, the only radio stations that have received this form
of promotional distribution are terrestrial radio stations and, each of those terrestrial radio
stations received this form of promotional distribution only under highly experimental,
exigent circumstances, such as where an emergency arises by virtue of an individual
radio station not receiving a previously shipped CD PRO containing a sound recording

that is critical to their immediate broadcasting needs.
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6. To underscore the emergency or temporary nature of any audio files that Sony
distributes in non-physical (i.e., electronic delivery) form, each such file is earmarked for
a particular intended recipient (as opposed to being part of a mass mailing), and is
accompanied by clear written instructions that require that recipient to destroy the
clectronic copy immediately upon receipt of the physical record containing that sound
recording. More specifically, all of Sony’s promotional electronic music distributions to

terrestrial radio stations are accompanied by the following notice:

Important Sony Legal Notice Regarding the Use Of MP3 Files:

Due to the logistical impracticalities of delivering, by close of business
today, a hard copy of the new track by [LABEL] recording artist
[ARTIST] entitied [TRACK TITLE] (the "Track"), we are attaching to
this e-mail a digitally encoded file of the Track, which you may use on an
interim basis, for the sole purpose of performing the Track on your
terrestrial radio station until such time as the hard copy arrives at your
offices. Upon receipt of the hard copy of the Track, we understand that
you will promptly delete the digital file in its entirety from your computer
hard drive or such other storage medium employed by you. As you can
well understand, no copying, transmitting or re-distributions of the file, or
performances of the Track in a manner other than as described above are
permitted.

7. Inwvirtually all cases, sound recordings that are electronically distributed by
Sory are contemporaneously accompanied by the following data elements: the name of
the featured recording artist, the title of the sound recording title, the applicable (P)-line,
the duration and the release year. Moreover, it is Sony’s policy to follow-up such
distribution with a subsequent distribution of a CD PRO containing that sound recording
and, as described more fully in Paragraph 9, with a copy of the full retail album.

8. Sound recordings distributed for promotional purposes in the CD-R format
have only been distributed to terrestrial radio stations where there is a need to service a
sound recording in a physical record format before there is adequate time to replicate CD
PROs at a commercial CD manufacturing facility. In most instances where a sound

recording is first distributed to terrestrial radio stations on a CD-R, Sony follows-up with




a subsequent distribution of a CD PRO containing that sound recording and, as described

more fully in Paragraph 9, a promotional copy of the retail album containing the sound
recording that the prior CD-R distribution was intended to promote.

9. Where a sound recording is first distributed to terrestrial radio stations in a
non-physical (i.e., electronic) format, or a physical record format such as a CD-R and/or
CD PRO, or some combination of these formats — it is Sony’s policy to follow-up with a
subsequent distribution of a promotional copy of the retail album containing the sound
recording that the prior distribution was intended to promote.

10. Sony distributes promotional product to terrestrial radio stations solely to
facilitate their terrestrial broadcasts. Such distribution does not constitute and may not be
construed as either: (i) in general, any form of waiver of any requirements, limitations or
eligibility criteria otherwise governing the use of that promotional product to the extent
such promotional product is also used in connection with facilitating digital audio
transmissions of the sound recordings contained in that promotional product, whether by
operation of statute (and any reguiations promulgated under that statute) or by operation
of a direct voluntary license agreement with Sony, or (ii) in particular, any form of
waiver of Sony’s right to collect public performance or ephemeral copy royalties for the
digital audio transmission of the sound recordings included in such product.

11. I'have attached to this declaration examples of Sony’s promotional releases in
each of the formats described above.

Relationship with Clear Channel

12. In addition to the above, I wish to correct certain factual inaccuracies that
were contained in the unsworn statement submitted by Brian Parsons of Clear Channel
Communications (the “Parsons Statement”) as an attachment to the Joint Comments of

Radio Broadcasters (see Exhibit B). Paragraph 10 of the Parsons Statement reads as

follows:




10. Clear Channel is currently in an experimental project with one record

label, Sony, at Sony’s request. This project allows Sony to upload digital

music into Clear Channel’s music library directly via a file transfer

protocol based exchange or similar web protocol. After uploading the

song, Sony will send us an e-mail telling us the filename, as well as the

title of the song and the artist who performed it. Beyond title and artist,

we receive no other information from Sony except our own knowledge

that that [sic] Sony sent the file.

13. Contrary to Mr. Parsons’ assertion, Sony is not currently involved in any sort
of ongoing, experimental project with Clear Channel. Rather, during February and
March, 2002, Sony engaged in a limited number of very general conversations (by way of
conference call) with Clear Channel and Prophet Systems, a division of Clear Channel
that develops and produces software and hardware for its proprietary broadcast
automation systems, in order to explore the possibility of formatting future electronic
deliveries of sound recordings in a manner that would be directly compatible with those
systems, solely for purposes of facilitating the public performance of Sony sound
recordings by means of terrestrial radio broadcast by Clear Channel-owned terrestrial
radio stations (without taking into account any non-terrestrial digital transmissions or
non-terrestrial digital retransmissions of any kind). To date, the relationship with Clear
Channel has not progressed beyond those general, conceptual conversations, and Sony
has not yet made any digital deliveries of Sony sound recordings to either Clear Channel
or Prophet Systems for the purpose of uploading, incorporating or "ingesting" Sony
sound recordings into Clear Channel's central music library or the Prophet Systems
broadcast automation system. It is also worth noting that Mr. Parsons did not participate
in any of these conference calls with Sony.

14, It is my understanding, based on my discussions with Clear Channel, that the

Prophet Systems broadcast automation system is not currently capable of easily



uploading, incorporating or "ingesting" music files that are delivered to it in digital, non-
physical form, regardless of the file format that is utilized for an electronic delivery, as
the system can only accommodate adding music files by either "ripping" or recordling
from physical records in the CD configuration at this time. Thus, Seny could not “upload
digital music into Clear Channel’s central music library directly via a file transfer
protocol based exchange or similar web protocol”, as the Parsons Statement alleges, even
if, for the sake of argument, Sony wanted to do so at this time.

15. One of the topics discussed with Prophet Systems was Sony’s desire to
include all meta data mandated by the final notice and recordkeeping regulations as part
of any electronic file transfer system developed by the two companies. Sony anticipates
that for Sony to participate in the "experimental project" that Mr. Parsons refers to, a
necessary part of any technical specification that Sony might agree to must include the
delivery and incorporation of that meta data into the system at the same time that the
corresponding sound recording is incorporated.

16. Contrary to Mr. Parson’s assertions, to date, the only electronic delivery of
sound recordings that Sony has made to Clear Channel has involved isolated instances
where Sony has e-mailed individual music files to individual Clear Channel radio stations
—not to Clear Channel’s central music library — under the kinds of emergency conditions
described in Paragraph 5 above. To the best of my knowledge, in each such instance, the
recipient Clear Channel radio stations subsequently received a physical record containing
the sound recording that was initially distributed via e-mail, in the form of a CD PRO
containing that sound recording and/or a promotional copy of the retail album containing

the sound recording that the prior distribution was intended to promote.




I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 23, 2002 at New York, New York.

PETER M. MULLEN
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Exhibit B, Tab 1 B-1 Attachment 1a

Promotional Product
Digital File Encoded In MP3 Codec For Intended Recipient Via Electronic Mail

. Adrienne Lalla -
- 03/14/2002 05.19 FM o

To ddog@waaf.com
cc: [bce: Pete Mullen)
Subject  Kom "Here To Stap' Digital Servicing

Enclosed is an MP3 file as a protection copy of Kom's "Here To Stay" single. Do not play without speaking firstto Dave Demerjian, Cheryl Valentine or
Michael Papale. Should you have any technical questions regarding this file. please respond to this e-mail or call me at 212-833-5913.

Korn HereToStay_296.mp3

Due to the logistical impracticalities of delivering. by close of business today, a hard copy of the new track by Epic/immortal recording antist Karn entitted
"Here To Stey" (the "Track"), we are attaching to this e-mail a digitally encoded file of the Track which you may use on an interim basis, for the sole
purpose of performing the Track on your terrestrial radio stetion until such time as the hard copy arrives at your offices. Upon receipt of the hard copy of the
Track we understand that you will promptly delete the digital file in its entirety fram your computer hard drive or such other storage medium employed hy
you. As you can well understand, no copying, transmitting or re-distributions of the file, or performances of the Track in & manner ather than as described

above are permitted.




Promotional Product B-1 Attachment 1b
Digital File Encoded In MP3 Codec

O RealOnie Player 3
Here To Stay Korn

 clip | {File] 7 Credlts
" File: ccmNNT\pmrles—neokmpmrn HereToSta 256, p3 |

- Size: OKB FETE
FD”“?t- lmp3 Quallty ESEKbps“ Audio Channels: - 2
Last Flayed ' - L

‘ Cfeated:

Digilal file encoded in MP3 codec.

Clip * File { Credits -

Column: (x)

Title: Here To Sté}' <
- Artist: Ko -
Album: -

Geﬁre: ' : o | OKom HereToSlay

l'CD‘T.m-':k#‘:: - C“P Flle Credztsaf

Seund Recording Title

| ifui‘Cppyright- (P )2002 Sony Music Enlerlammpnt Inc

| “riLength 433 - Year

el o
Comments Runnmg Tlme 4 3 i Cnpynght (P) 2 2 Sony PAusic Emenarnment Inl:

Column: (xviii) Column: (xit)

Column: (xii) Column: (ix) Release Year Track Lahel (P)-Line

Duration of the Saund Recording Artist Name




Promotional Label Copy CD PRO B-1 Attachment 2a

*See Note

Column: (ix)

Artist Name

Calumr: (x)

Sound Recording Title

1 A{bum Verslch | Z"’c;ean Versiet

Writ4en by KOIV

Pulatwd by Zewaba Sorga Ine/Fiddystuddz Musie/ Stratpaghenic renear Moalc/
Moaie Monk me!mw&mmamwzag&mwmm

1 5 s — : Column (xiv)
Prodoced by Michael Beinhorn : - P
- Recorded by Frank Fitped 4 . '
Mlxed by Fndy Wo.ﬂo.ce Columa: (v
Catalog Number
wwwhormty.com wwwkoﬂxccm wwepicreccrds‘.,om ¥ [ Colurn: (xv)
rovag A /8 1007 5 ST Er elMarefoc A Dhiicn of Sery Maaies 350 Hascen et bew Yorr, Y 100232117
For %];cn;é ug’?:i f’ﬁ‘aﬁ?‘wﬁ’eﬁ?ﬁa ';;:-:G mﬁsg;,m& :‘h’iﬁ"mm&m&’ f:d ;!1&::‘2:‘!#“‘1 l.:tnﬂi:‘l'd dufcadien : velaAjon of mpgfientit v, - Marketing Label
Cotumn: (xviii} Column: (xii) *This number is the “Catalog Number” for the
R . N single, but should not be reported when the
Fromotional Identifier Release Year Track Label (P)-Line album catalog number is available. See

Column (xvi).




CD PRO Single B-1 Attachment 2b

‘ﬁ?‘ ‘F’Q 'Dd}o’f ““‘RU Wﬁo:..aj Promotional Identifier
-] . .
ﬂbg-;oﬁ-‘ s L . )

Column: (ix)

Artist Name

Column: (x)

Sound Recording Title

Colurn: (xviii)

Relcase Year

Column: {xii)
Track Label (P)-Line

1 At Verslen 2 Clean Version

h“"'”u\._ = 2 @ wmxf‘“w

*This number is the “Catalog Number" for the

*Sce Note single, but should not be reported when the
album catalog number is available. See
Column {xvi).




Column (xi)
ISRC

Exact Audio Copy (EAC)
ISRC Reader Software Printout For Korn’s Here To Stay

PERFORMER "Unknown Artigt®
TITLE "Unknown Title"
FILE "C:\VINDQUS\Desktop)\ISRC FILES 4-25\Range.wav" WAVE
TRACK 01 AUDIO
TITLE "TrackOoi"™
PERFORMER "Unknown Artist"”

P ISREC USSH102D00769
INDEX 01 GO:80:80
TRACK 02 AUDIO
TITLE "TrackQ2"
PERFORMER "Unknown Artistc”

ISRC US5Mi0200769
INDEX 01 04:33:45

“Lefigh S E
0:04:33.45 Unknown 45.02 MB
0:04:32.37 Unknown 45.84 MB

0:00:00.00

199 Tracko2 02 0043345

46.02MB
45.64 MB

T T T T T

B-1 Attachment 2¢




B-1 Attachment 2d

International Federation of the Phonographic Industry (IFPI)
ISRC Reader Software Printout For Korn’s Here To Stay

-ISRC lister
F|Ia= Edit “View Help , | L S
JD Iim’ & B E,@I"’ »« " m @TUCI{#’?!
Column (xi) ™SRC track_1 USSMMZUD?BQ

ISRC —PISRC track 2 USSM10202134
ASPI Transfer Buffer Size: 65536

ASPI HA info; About ISRE Ilsler

HAG: .
Hald : L lSFIC!lsterVersmM l]' .
HA Managet : ASP! for WIN32 T
HA Adapter ) ESDI_5060

Cupynght [E) 1999
ASPI Target Info:
[device0 0:0;0] LG CD-ROM CRD-8482B

Selectad Device: deviced

Device Capacity Parameters:
Max Sectors : 40956
Sector Size 2048




Promotional CD-R

L COAIBIA

PETE YORN-

"Strange Condltlon;_

B-1 Attachment 3

Column: (ix)

Artist Name

Columa: (x)

Sound Recording Title



Promotional Label Copy CD PRO B-1 Attachment 4a

pete yorn + STRANGE CONDITION

1. REMIX (3:50)
= ALBUM VERSION (3:37)

werds and Music by Fate Yorn
published by Deylelown Music

Produned by Brad Wood end H. Walt
Enginesred by Pl Wah vincent
rained ny Brad Wood

Ae-Mired by Tom lLord-A

At Soulh Beach Studh

plasternd by Sieplwin

A&R: Tim Devine

(RSCAR] ,;l

3
Taken from the Columbia v

\ensa rg_ygicicﬂth_emﬂm-i'lﬁa(‘li (62216}
14 STORES NDW -

CSK 56576 i pete yorn ;

f f

*Sece Note Column: (ix)

Artist Name

EUERHUAY

f

Column: (x)
Sound Recording Title

Column: (xiii)

Duration of the Sound Recording

Column (xiv)
Album Title

Column: {xvi)

Catalog Number

Promotional Identifier

Column: (xviii)

Rclease Year

Column: (xii)

Track Label (P}-Line

Column: (xv)

*This number is the “Catalog Number” for the
single, but should not be reported when the
album catalog number is available, See
Columz (xvi).

Marketing Label




CD PRO Single B-1 Attachment 4b

Column: (ix})

Artist Name

*See Note

Cotumn: (x)

Sound Recording Title

Column: (xiii)

Duration of the Sound Recording

Column: (xviii)

Column: (xii)
Release Year *This number is the “Catalog Number" for the

Track Label (F)-Line single, but should not be reported when the
album catalog number is available. Sec
Column (xvi).

Promotional Identifier




Promotional Label Copy Of Retail Album With Defaced UPC

Jayesggwogayuopgsnw-.: NHO )\ 3 _La C| )

Colurmn: (xvii} |

UPC

0 7464-62216-2

LIFE ON A CHAIN (349
STRANGE CONCITION (5
JUST ANOTHER (3.4
BLACK (am)

LOSE YOU (a9)

FOR NANCY {‘COS IT ALREADY IS) [3:0]
MURRAY (3us

JUNE 204

SENSE [zen

CLOSET (a3

ON YOUR S1DE (s
SLEEP BETTER (20}

EZ [a1]

SIMONIZE (21541

ALL WORDE |AND MUBIC BY PETE YORW

ww.patayorn.com

Wi calumblaraeards.com

.:I.Q]JEkSL'J!UJOULIQLIlUO}J!SHUJ : NHOA a_Lad

¢

B-1 Attachment Sa

w

@ 2001 4043 BUSIC CAler BRRTL ine. /B FO01 Tumy Auv'e Dnledalomend [ne,

Hanutscinte by

MU Toluruhet and ® Ra
All Plghis Menarvwd. Unuth,

Column: (xviil}

Release Year

ad dupilcaiign te

|

VIEWYHY)

Colurmn: {xii)

Track Label (I')-Line

Colummn: (xvi)

Catalog Number

Signifies retail album
with UPC defaced for
promational distribution.

Column: (ix)

Artist Name

Column: (xiii)
Duration of the

Sound Recording

Column (xiv)
Album Title

Columm: (x)
Sound Recording Title

Column: (xv}

Marketing Label



Promotional CD B-1 Attachment 5b

Colurmn: (ix)

Artist Name

Column {xiv)
Album Title

Column: {xvi)

Catalog Number

Column; {x)
Sound Recording Title

Column: (xiii)

Duration of the Sound Recording

NI

?cnq
i“
'\ ’er NG,/ 3602 SONY “!“'-"“'

Column: {xviii} Colurmn: (xii)

Release Year Track Label (P)-Line







Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of;

NOTICE AND RECORDKEEPING FOR
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

Docket No. RM 2002-1A

g Mg

DECLARATION OF GRETCHEN ANDERSON

I, Gretchen Anderson, declare

1. T'am the Head of Production at Interscope Geffen A&M Records, a division of
UMG Recordings, Inc ("IGA"). In this capacity, [ am responsible for the manufacturing
of all music product (both commercial and promotional.) 1 am generally familiar with
IGA's promotional practices and have personal knowledge of all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transntission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product the IGA
provides and the types of data typically provided with each kind of promotional product.
In particular, this statement describes IGA’s practice of following up newer forms of
distribution (e.g., CD-Rs and MP3 files) with fully labeled versions of the same
recordings.

3. IGA regularly provides promotional product to terrestrial radio stations. IGA
also provides promotional product to a limited number of so-called digital audio services,

but such product is generally limited to CD singles accompanied by artwork and label




copy (known in the trade as a “CD-PRO”). Promotional product is not sent to all radio
stations and services with which I(“;A maintains a relationship. Rather, IGA uses various
criteria (e.g., station/service format, audience demographics, market size) to select
particular radio stations and/or other services to receive each individual promotional
single.

4. In most cases, IGA distributes its promotional product in the form of a CD-
PRO. Virtually all CD-PROs distributed by IGA include the following data elements:
featured recording artist; sound recording title; marketing label; track label (P)-line;
duration, retail album title and release year (even if the release vear is not included in the
label copy, in most cases it can be deduced from the date the CD-PRQO is received).
Approximately zero percent (0%) of the CD-PROs distributed by IGA include the ISRC
code on the packaging but 95% of the CD-PROs distributed have the ISRC code
imbedded in the CD PRO. Because CD-PROs are not intended for retail sale, they
virtually always do not include the same catalog number assigned to the retail album,
although they do virtually always include a unique catalog number assigned to the
particular single; CD-PROs do not include a UPC code.

5. Inmany cases, IGA follows up a distribution of a CD-PRO single with a
subsequent distribution of the actual retail album. Such albums are typically distributed
6-8 weeks after the CDD-PRO and are usually identical in all respects to those sold in retail
stores, including a visible UPC code, except that they are defaced in some way (e.g., by
punching a hole in the jewel case) to prevent the CDs from being sold or returned to retail
and wholesale locations.

6. IGA virtually never distributes promotional product in electronic form
(e.g., MP3 files distributed via e-mail) to terrestrial radio stations only. However, such
distributions are reserved either for emergency situations (e.g., where an individual radio

station did not receive the CD-PRO that was previously shipped to it).




7. In wvirtually all cases, recordings that are electronically distributed include the

name of the recording artist, sound recording title, marketing label, duration and release
year. Moreover, in virtually all mstances where IGA distributes promotional product in
electronic form, [GA follows up such distribution with a subsequent distribution of a CD-
PRO version of the single and, sometimes, with a copy of the full retail album. The CD-
PRO is usually delivered to the recipient within one (1) day following delivery of the
electronic version of the recording.

8. IGA occasionally distributes promotional product in CD-R format but
only to terrestrial radio stations. This is virtually always done in order to get a single into
the hands of station personnel faster than would be possible using a CD-PRO, which
must be sent to an outside plant to be manufactured just like an ordinary retail CD. In
many cases, CD-Rs include the name of the recording artist, sound recording title,
marketing label and duration. In virtually all instances where a single is first distributed
on a CD-R, IGA follows up within 1week with a CD-PRO version of that single and,
sometimes, with a copy of the full retail album.

9. 1IGA distributes promotional product to terrestrial radio stations and the
services mentioned above with the full intention that it will receive public performance
royalties from each such recipient of its promotional product for any digital audio
transmissions of the sound recordings made by the recipient. Merely because IGA
provides a free benefit to radio stations or other services does not mean that it foregoes its
right to be paid for the exploitation of its sound recordings.

10. Although IGA provides radio stations and other services with promotional
product, it has no control over which recordings the station or service actually plays.
Therefore, in order to be paid for the public performance of its sound recordings by
digital audio transmission, the station or service must identify with specificity the

particular sound recordings they perform.

[T




11. I have attached to this declaration the following examples of IGA’s

promotional releases: one or more CD-PROs; and one or more retail albums defaced for

promotional distribution.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 722002 at /8. 80 & Santa Monica, California.

@ 1Y 1042 hdopar—

Gretchen Anderson
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Release Year
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Column: (xif)

Track Label (P)-Line

B-2 Attachment 1a

Colurmn: (ix)

Artist Name

Column: (x)

Sound Recording Title

Column: (xvi)

Catalog Number

Columnn: (xv)

Marketing Label

Column: (xiti)

Duration of the Sound Recording

Column (xiv)
Album Title




CD PRO Single B-2 Attachment 1b
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Sound Recording Title
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B-2 Attachment 1c
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Column {xi)
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Promotional Label Copy Of Retail Album With Defaced UPC B-2 Attachment 2a
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

g’ gt Nt g’ et s’

DECLARATION OF SUZANNE BERG

I, SUZANNE BERG, declare

1. I am the Senior Vice President of Promotion at the Verve Music Group, a
Division of UMG Recordings, Inc. In _this capacity, I am responsible for radio and other
types of promotion. I am generally familiar with Verve’s promotional practices and have
personal knowledge of all of the following facts.

2, Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product Verve
provides and the types of data typically provided with each kind of promotional product.
In particular, this statement describes Verve’s practice of following up newer forms of
distribution (e.g., CD-Rs and MP3 files) with fully labeled versions of the same
recordings.

3. Verve regularly provides promotional product to terrestrial radio stations.
Verve also provides promeotional product to a limited number of so-called digital audio

services, but such product is sometimes limited to CD singles accompanied by artwork




and label copy (known in the trade as a “CD-PRO”).  Promotional product is not sent to
all radio stations and services with which Verve maintains a relationship. Rather, Verve
uses various criteria (e.g., station/service format, audience demographics, market size) to
select particular radio stations and/or other services to receive each individual
promotional single.

4. In some cases, Verve distributes its promotional product in the form of a CD-
PRO. Virtually all CD-PROs distributed by Verve include the following data elements:
featured recording artist; sound recording title; marketing label; track label (P)-line;
duration, retail album title and release year (even if the release year is not included mn the
label copy, in most cases it can be deduced from the date the CD-PRO 1s received).
More than eighty percent (80%) of the CD-PROs distributed by Verve include the ISRC
code. Because CD-PROs are not intended for retail sale, they generally do not include
the same catalog number assigned to the retail album, although they do generally include
a unique catalog number assigned to the particular single; CD-PROs may or may not
include a UPC code.

5. Inmany cases, Verve follows up a distribution of a CD—PRO single with a
subsequent distribution of the actual retail album. Such albums are typically distributed a
number of weeks after the CD-PRO and are virtually always identical in all respects to
those sold in retail stores, including a visible UPC code, except that they are defaced in
some way (e.g., by punching a hole in the jewe] case) to prevent the CDs from being sold
or returned to retail or wholesale locations.

6. Verve does not currently distribute any promotional product in electronic form
(e.g., MP3 files distributed via e-mail).

7. Verve does not currently distribute any promotional product in CD-R format.

8. Verve distributes promotional product to terrestrial radio stations and the
services mentioned above with the full intention that it will receive public performance

royalties from each such recipient of its promotional product for any digital audio

(g



transmissions of the sound recordings made by the recipient. Merely because Verve
provides a free benefit to radio stations or other services does not mean that it foregoes its
right to be paid for the exploitation of its sound recordings.

9. Although Verve provides radio stations and other services with promotional
product, it has no control over which recordings the station or service actually plays.
Therefore, 1n order to be paid for the public performance of its sound recordings by
digital audio transmission, the station or service must identify with specificity the
particular sound recordings they perform.

10. I have attached to this declaration the following examples of Verve's
promotional releases: one or more CD-PROs and one or more retail albums defaced for

promotional distribution.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 19, 2002 at New York, New York.

\H/,:)f.(/‘-_.w.\;‘;‘:qh :‘\\ R
SUZANNE BER /’\

R
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#See Note

E Al Jarreau .
It's How You Say It ——— ==

(Barry J. Eastmond and Al Jarreau) sound Recording
1.It's How You Say It (remix editj 359
2.I¥'s How You Say It (remix) 4:35
3.I's How You Say It (album version) 4:43

< Column: (ix)
Artist Name

< Column: (x)
Sound Recording Title

Columt: (xvi)

from the album Tomorrow Today 314 547 884-2
Produced by Barry J, Eastmond

Catalog Number

Al Jarreau « It's How You Say It (radio edi)

Column (xiv)
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Column: (xviii}
Columm: (xii)
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Track Label (P)-Line . . *This number is the “Catalog Number” {or the
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album calalog number is available. See

Column (xvi).




CD PRO Single
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Release Year
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*Sce Note

Column: (xiii)

Durztion of the Sound Recording

Column: (xvi)
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album catalog number is available. See
Column (xvi).
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g . %4—— *See Note
LOOK J =
L - Column: (ix)
‘ - 4 .
O(}):\JF :___ . Artist Name
L E. _ .

Column: (xiii)

dlana kfall

Duration of the

Sound Recording

1. The Look of Love (orchestra: second. half only, no solo) 25
2 The Look of Love (orchestra: second half only, 8 bar solo) 3@ ., Cotums: (0
3 The Look of Love (orchestra, ful intro, no solo) - 36
4 The Look of Love (orchestra, short mtro, no solo)
5 The Look of. Love (album version)- ‘ :

Sound Recording Title

‘ ‘ Colurmm: (xvi)
from the alburn The Look of, Love 314 549 846-2 4— — — Catalog Number
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Produced by Tommy LiPuma R 5 - - S R N . g Column ()'(iv)
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CD PRO Single

Promotional Identifier

VERRLOIGT 4

*See Note

B-3 Attachment 2b

Column: (xii)

Track Labet (P)-Line
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Release Year

Column: {x)

Sound Recording Title
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Column (xiv)
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WILLIE BOBD SPANISH GREASE

HiMA SIMONE FEELIN GOOD

SHIRLEY HORN RETURN 70 PARADISE
ELLA FITZGERALD WAIT ‘TILL YOU SEE
BOLIE HOLIDAY DON'T EXPLAIN

HEMA SIMONE SEE-LINE WOMAN

SARAH VAUBHAN SUMMERTIME
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~ZZ3E83IFRRER=

PRODUCED BY
DAHLIA AMBACH CAPLIN
AND JASON OLAINE
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UPC

DORFMEISTER CON MADRID DELOS AUSTRIAS MUGA RESERVA MIX

CARMEN MCRAE HOW LONG HAS THIS BEEN GOING ON? MJCOLE REMIX
ASTRUD SILBERTO WHO NEEDS FOREVER?

DINAH WASHINGTON IS YOU IS OR IS YOU AINT MY BABY? RAE & CHRISTIAN ’ ' REMIX

THIEVERY CORPORATION REMIX

JOE CLAUSSELL ‘ . REMIX

H k DE-PHAZZ ‘ REMIX 035

DZIHAN & KAMIEN - REMIX
MASTERS AT WORK ' . REMiX

UFO . ‘ REMIX

TRICKY . REMIX

04:49
10:04
06:49
03:18

‘KINGBRTTT . [ FUNKE MiX  04:57

Column: (ix)

Artist Name

B-3 Attachment 3a
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Album Title
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Release Year

Signifies retail album with UPC defaced
for promotional distribution.
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

Docket No. RM 2002-1A

e e e i

DECLARATION OF JOHN DALTON

I, JOHN DALTON, declare

1. [ am the Vice President of Marketing at Universal Classics Group, a
division of UMG Recordings, Inc. In this capacity, I am responsible for the marketing of
albums released by Universal Classics Group. I am generally familiar with Universal
Classics Group's promotional practices and have personal knowledge of all of the
following facts.

2. I understand that certain parties to the above-referenced rulemaking
have alleged that promotional product provided by record labels to terrestrial radio
stations and various digital audio transmission services lacks certain data that is necessary
to ensure proper distribution of statutory performance royalties. The purpose of this
statement is to describe for the Copyright Office the various kinds of promotional product
the Universal Classics Group provides and the types of data typically provided with each
kind of promaotional product. In particular, this statement describes Universal Classics
Group’s practice of following up newer forms of distribution (e.g., CD-Rs and MP3 files)
with fully labeled versions of the same recordings.

3. Universal Classics Group occasionally provides promotional product

to terrestrial radio stations. Universal Classics Group also sometimes provides



promotignal product to a limited number of so-called digital audio services, but such
product is virtually always limited to the actual retail album, identical in all respects to
those sold in retail stores, including a visible UPC code, except that they are defaced in
some way (e.g., by punching a hole in the jewel case) to prevent the CDs from being sold
or returned to retail or wholesale locations, Promotional product is not sent to all radio
stations and services with which Universal Classics Group maintains a relationship.
Rather, Universal Classics Group uses various criteria (e.g., station/service format,
audience demographics, market size) to select particular radio stations and/or other
services to receive each individual promotional single.

4, In most cases, Universal Classics Group distributes its promotional
product in the form of a copy of the actual retail album as stated in paragraph 3 above. In
some cases, Universal Classics Group distributes its promotional product in the form of a
CD single accompanied by artwork and label copy (known in the trade as a “CD-PRO™),
Most of CD-PROs distributed by Universal Classics Group include the following data
clements: featured recording artist; sound recording title; marketing label; track label (P)-
line; duration, retail album title and release year (even if the release year is not included in
the label copy, in most cases it can be deduced from the date the CD-PRO is received).
Approximately Ninety percent 90% of the CD-PROs distributed by Universal Classics
Group include the ISRC code. Because CD-PROs are not intended for retail sale, they
virtually always do not include the same catalog number assigned to the retail album,
although they do virtually always include a unique catalog number assigned to the
particular single; CD-PROs may or may not include a UPC code.

5. In virtually all cases, Universal Classics Group follows up a
distribution of a CD-PRO single with a subsequent distribution of a copy of the full retail
album. Such albums are typically distributed two to four weeks after the CD-PRO.

6. Universal Classics Group does not currently distribute any promotional

product in electronic form (e.g.. MP3 files distributed via e-mail).



7. Universal Classics Group occasionally distributes promotional
product in CD-R format but only to terrestrial radio stations. This is sometimes done in
order to get a single into the hands of station personnel faster than would be possible
using a CD-PRO, which must be sent to an outside plant to be manufactured just like an
ordinary retail CD. In the majority of cases, CD-Rs include the name of the recording
artist, sound recording title, marketing label, track label (P)-line, duration and release
year. In virtually all instances where a single is first distributed on a CD-R, Universal
Classics Group follows up with a copy of the full retail album.

8. Universal Classics Group distributes promotional product to terrestrial
radio stations and the services mentioned above with the full intention that it will receive
public performance royalties from each such recipient of its promotional product for any
digital audio transmissions of the sound recordings made by the recipient. Merely
because Universal Classics Group provides a free benefit to radio stations or other
services does not mean that it foregoes its right to be paid for the exploitation of its sound
recordings.

9. Although Universal Classics Group provides radio stations and other
services with promotional product, it has no control over which recordings the station or
service actually plays. Therefore, in order to be paid for the public performance of its
sound recordings by digital audio transmission, the station or service must identify with

specificity the particular sound recordings they perform.



10. [ 'have attached to this declaration the following examples of Universal

Classics Group’s promotional releases: one CD-PRO; and one retai] album defaced for

promotional distribution.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April ¥ 2002 at Egewth Aue . New York, New York.

W

John Dalton
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Before the
UNITED STATES COPYRIGIT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

R T T N

DECLARATION OF DAN HUBBERT

I, DAN HUBBERT, declare

1. Tam the Senior Vice President of National Promotion for Capitol Records. In
this capacity, I am responsible for overseeing the radio promotion of all Capitol Records
Artists in all radio formats. I am generally familiar with Capitol Records's promotional
practices and have personal knowledge of all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product that Capitol
Records provides and the types of data typically provided with each kind of promotional
product.

3. Capitol Records Promotion Department regularly provides promotional
product to terrestrial radio stations. Capitol Records Promotion Department also provides
promotional product to a limited number of so-called digital audio services, but such

product 1s generally limited to CD singles accompanied by artwork and label copy

(known in the trade as a “CD-PRO”). Promotional product is not sent to all radio



stations and services with which Capitol Records Promotion Department maintains a
relationship. Rather, Capitol Records Promotion Department uses various criteria (e.g.,
station/service format, audience demographics, market size) to select particular radio
stations and/or other services to receive each individual promotional single.

4. In almost all cases, Capitol Records Promotion Department disiributes its
promotional product in the form of a CD-PRO. Virtually all CD-PROs distributed by
Capitol Records Promotional Department include the following data elements: featured
recording artist; sound recording title; marketing label; track label (P)-line; and duration.

5. Inmany cases, Capitol Records Promotion Department follows up a
distribution of a CD-PRO single with a subsequent distribution of the actual retail album.
Such albums are typically distributed several weeks after the CD-PRO and are generally
identical in all respects to those sold in retail stores, except that they are defaced in some
way (e.g., by punching a hole in the jewel case) to prevent the CDs from being sold or
returned to retail or wholesale locations.

6. Capitol Records Promotion Department does not currently distribute any
promotional product in electronic form (e.g., MP3 files distributed via e-mail).

7. Capitol Records Promotion Department rarely distributes any promotional
product in CD-R format. On the occasion that a CD-R is sent to a certain radio station,
this is done in order to get the single into the hands of station personnel faster than would
be possible using a CD-PRO, which must be sent to an outside plant to be manufactured
Just like an ordinary retail CD. CD-Rs are also sent when one or more radio stations
request a “remix” of a single already distributed in CD-PRO. In all such cases, CD-Rs
include the name of the recording artist, sound recording title, and marketing label. In
virtually all instances where a single is first distributed on a CD-R, Capitol Records
Promotion Department follows up with a CD-PRO version of that single and, in many

cases, with a copy of the full retail album.




8. Thave attached to this declaration the following examples of Capitol
Records’s promotional releases: one or more CD-PROs and one or niore retail albums
defaced for promotional distribution.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 22, 2002 in Hollywood, California. .

DAN HUBBERT

(5]
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR Docket No, RM 2002-1A
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

g T e

DECLARATION OF BRUCE IGLAUER

I, BRUCE IGLAUER, declare

1. Iam the President of Alligator Records. In this capacity, I am responsible for
supervision of all employee activities, including promotional. I am generally familiar
with Alligator Records’ promotional practices and have personal knowledge of all of the
following facts.

2. Tunderstand that cerfain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product Alligator
Records provides and the types of data typically provided with each kind of promotional
product, In particular, this statement describes Alligator Records’ practice of following
up newer forms of distribution (e.g., CD-Rs and MP3 files) with fully labeled versions of
the same recordings.

3. Alligator Records regularly provides promotional product to terrestrial radio
stations. Alligator Records also provides promotional product to a limited number of so-

calied digital audio services. In virtually all cases, such product takes the form of an



ordinary retail album that has been defaced in some way (e.g., by punching a hole in the

jewel case) to prevent the CDs from being sold or returned to retail or wholesale
locations.

4. In some cases, Alligator Records distributes its promotional product in the
form of a CD-PRO (i.e., a CD single accompanied by artwork and label copy). The
majority of CD-PROs distributed by Alligator Records include the following data
elements: featured recording artist; sound recording title; marketing label; track label
(P)-line; duration; retail album title; and release year (even if the release year is not
included in the label copy, in most cases it can be deduced from the date the CD-PRO is
received). Approximately 100% of the CD-PROs distributed by Alligator Records
include the ISRC code. Because CD-PROs are not intended for retail sale, they virtually
always do not include the same catalog number assigned to the retail album, although
they do usually include a unique catalog number assigned to the particular single; CD-
PROs may or may not include a UPC code.

5. In virtually all cases, Alligator Records follows up a distribution of a CD-PRO
single with a subsequent distribution of the actual retail album. Such albums are
typically distributed two weeks after the CD-PRO and are virtually always identical in all
respects to those sold in retail stores, including a visible UPC code, except that they are
defaced 1n some way (e.g., by punching a hole in the jewel case) to prevent the CDs from
being sold or returned to retail or wholesale locations.

6. Alligator Records does not currently distribute any promotional product in
electronic form (e.g., MP3 files distributed via ¢-mail).

7. Alligator Records distributes promotional product to terrestrial radio stations
and the services mentioned above with the full intention that it will receive public
performance royalties from each such recipient of its promotional product for any digital

audio transmissions of the sound recordings made by the recipient. Merely because



Alligatorl Records provides a free benefit to radio stations or other services does not mean
that it foregoes its right to be paid for the exploitation of its sound recordings.

7. Although Alligator Records provides radio stations and other services with
promotional product, it has no (;ontrol over which recordings the station or service
actually plays. Therefore, in order to be paid for the public performance of its sound
recordings by digital audio transmission, the station or service must identify with
specificity the particular sound recordings they perform.

8. Ihave attached to this declaration the following examples of Alligator
Records’ promotional releases: one or more CD-PROs; and one or more retail albums
defaced for promotional distribution.

9. Alligator Records occasironally distributes promotional product in CD-R
format but only to terrestrial radio stations. This is virtually always done in order to get a
single into the hands of station personnel faster than would be possible using a CD-PRO,
which must be sent to an outside plant to be manufactured just like an ordinary retail CD.
In most cases, CD-Rs include the name of the recording artist, sound recording title,
marketing label, track label (P)-line, duration and release year. In virtually all instances
where a single is first distributed on a CD-R, Alligator Records follows up within two

weeks with a copy of the full retail album.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 22, 2002 at Chicago, Illinois.

BERUCE IGLAUER
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Briva M ‘ ; = Ken' Mo’ ' i
Some WATER 4 ‘ ;
: . + JorNNIE JOHNSON »
Ber Ox T OTher ‘ PR ; » Kin Savpak -
Hano 4y ’ :
M w - . Mnuu\\' SKOLLER *
Dox't Ler Me Caranr You . .
AVire Your Drawers Dowsd §
, 6 L1
Column: (xiii) Brers THoren gy 4 L"ijv_‘
Duration of the - 7 y
Fuet To BoeN oy
Sound Recording . 8.
T Man Niuxt Dogoel
- N
Orp Womanhs)
Signifies retail album with ' T o
UPC defaced for promotional - '
distribution.

KirYour Bt
Out Or My Bin 1
T2 .
KureYour Mourn Spor
AxpYour Lves Oven gqs

Colurnn: (xviii)

Release Year 2000 Alligator Records & Artist Mgnu,, Inc,
PO. Box 602 234 Chi ago, 1L Gubbo ww wa]hg'irorcom S

Column: (xii) Column: (xvi) Colurnn: (xvii)

Track Label (P)-Line Catalog Number urc




Promotional Retail Album

Column: (xviii}

Release Year

Column: (xvi)

Catalog Number

B-6 Attachment 3b

Column: (ix)

Artist Name

Column: (xii)

Track Label (F)-Line

Column {xiv)
Album Title




Promotional Label Copy Of Retail Album With Defaced UPC B-6 Aftachment 4a

Column: (x)

Sound Recording Title

Colurmnn: (xiii)
Duration of the

Sound Recording

Signifies retail album with

: M———————  UPC defaced for promolional

distribution.

Colurmn: (xii)

Track Label (P)-Line

Column: (xvi D (xvii
v Column: (xviii) Column: (xvii)
Catalog Number upcC
Release Year




Promotional Retail Album B-6 Attachment 4b

Column: {ix)

Artist Name

Column: (xvi)

Catalog Number

Colurnn: {(xviii)
}?i‘- ‘g Release Year

| oty oD

Column: {xii) ] | Caolumn (xiv)
Album Title

Track Label (P)-Line







Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

Docket No. RM 2002-1A

i T i S N S

DECLARATION OF GERRY KUSTER

I, GERRY KUSTER, declare

1. Iam the Vice President, Production at Zomba Recording Corporation
(“Zomba™). In this capacity, I am responsible for manufacture and distribution. Iam
generally familiar with Zomba’s promotional practices and have personal knowledge of
all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product Zomba
provides and the types of data typically provided with each kind of promotional product.
In particular, this statement describes Zomba’s practice of following up newer forms of
distribution (e.g., CD-Rs) with fully labeled versions of the same recordings.

3. Zomba regularly distributes promotional product to terrestrial radio stations.
Such product is virtually always limited to CD singles accompanied by artwork and label

copy (known in the trade as a “CD-PRO™). Zomba uses various criteria (e.g.,



station/service format, audience demographics, market size) to select particular radio
stations and/or other services to receive each individual promotional single.

4. In virtually all cases, Zomba distributes its promotional product in the form of
a CD-PRO. Virtually all CD-PROs distributed by Zomba include the following data
clements: featured recording artist; sound recording title; marketing label; track label
(P)-line; duration, retail album title and release year (even if the release year is not
included in the label copy, in most cases it can be deduced from the date the CD-PRO is
received). Approximately one hundred percent (100%) of the CD-PROs distributed by
Zomba include the ISRC code. Because CD-PROs are not intended for retail sale, they
never include the same catalog number assigned to the retail album, although they do
always include a unique catalog number assigned to the particular single; CD-PROs do
not include a UPC code.

5. In virtually all cases, Zomba follows up the provision of a CD-PRO single
with a subsequent provision of the actual retail album. Such albums are typically
distributed six to eight (6-8) weeks after the CD-]SRO and are generally identical in all
respects to those sold in retail stores, including a visible UPC code, except that they are
defaced in some way (e.g., by punching a hole in the jewel case) to prevent the CDs from
being sold or returned to retail or wholesale locations,

0. Tunderstand from the Zomba Promotion depariment that Zomba does not
currently distribute any promotional product in electronic form (e.g., MP3 files
distributed via e-mail). However, T understand from the Zomba New Media department
and Zomba Business Affairs that Zomba does sometimes distribute a limited amount of
content electronically to be used for marketing purposes by specific web sites (e.g., the

Nickelodeon web site, www.nick.com) pursuant to a written license agreement between

Zomba and such web sites (having nothing to do with radio services).
7. Zomba occasionally distributes promotional product in CD-R format but only

to terrestrial radio stations. This is usually done in order to get a single into the hands of



station personnel faster than would be possible using a CD-PRO, which must be sent to
an outside plant to be manufactured just like an ordinary retail CD. CD-Rs are also
usually sent when one or more radio stations request 2 “remix” of a single already
distributed in CD-PRO. In most cases, CD-Rs include the name of the recording artist,
sound recording title, marketing label, track label (P)-line, duration and release vear. In
many instances where a single is first distributed on a CD-R, Zomba follows up within
two (2) weeks with a CD-PRO version of that single and, frequently, with a copy of the
full retail album.

8. Zomba distributes promotional product to terrestrial radio stations and the
services mentioned above with the full intention that it will receive public performance
royalties from each such recipient of its promotional product for any digital audio
transmissions of the sound recordings made by the recipient. Merely because Zomba
provides a free benefit to radio stations or other services does not mean that it foregoes its
right to be paid for the exploitation of its sound recordings.

9. Although Zomba provides radio stations and other services with promotional
product, it has no control over which recordings the station or service actually plays.
Therefore, in order to be paid for the public performance of its sound recordings by
digital audio transmission, the station or service must identify with specificity the
particular sound recordings they perform.

10. I have attached to this declaration the following examples of Zomba’s

promotional releases: one or more CD-Rs; one or more CD-PROs; and one or more retail

albums defaced for promotional distribution.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 19, 2002 at New York, New York. ‘| \‘\é’v\/ ,
Y /

Y,

GERRY KUSTER

el




Promotional Label Copy CD-R Exhibit B, Tab 7 B-7 Attachment 1a

JARS OF CLAY

Column: (x) L’i lI'F LY"
™

Sound Recording Title ;
Colurmn: (xiii) —» 3:12 a
Duration of the Sound Recording 2
n
% %
Column: (ix) E FOR PROMOTION C’ANLY
Artist Name T’a ® 2002 Essentiol Recoros. a division of Brentwoad Music, Inc.
Columsn: (xviii} gf -
L
Release Year
sssgntial
Column: (xv} Calumn: (xii) Promotional [dentifier

**Marketing Label Track Label (P)-Line

**Baoth labels should be reported separated by
slashes i.e.: SILVERTONE
RECORDS/ESSENTIAL.




Promotional Label Copy CD-R B-7 Attachment 1b

S— ——
DATE: April, 2002 TO: Distribution
FROM: Production Dept.

ADVANCE MUSIC
Fact Sheet:

Colurnn: (xviii)

Release Year

Column: {ix)

Artist Name » Jars of Clay
Column: (x) - FIV

Sound Recording Tit! o :
oune Secording TITe "FIv" is the debut single from the new album, The Eleventh Hour by the

multiple Grammy award-winning band, Jars Of Clay. This is a record that
rcclaims the passion and honesty that captivated millions of music fans
introduced to their creative blend of harmonious folk, pop and alt-rock sounds
in the mid-1990's. This is a record whose effect is surc o be felt across the
musical landscape.

Jars O Clay hit the maistream in 1995 with their mega-hit, "Flood," which
brought them double-platinum album sales on their self-titled debut, as well as
a Grammy nomination. The band's second album, Much Afraid (1997), garnered
them another platinum certification and their first Grammy Award. "Fly"
follows a string ol 13 #1 songs released by the band, with combined U.S. album
sales of over 5 million, with numerous awards and accolades along the way.
Touring vets, Jars Of Clay have shared the stage with artists including Lenny
Kravitz, Seal, Jewel, matchbox 20 and Sting, among others. Jars Of Clay have
just recently completed a pay-per-view special that will be released on DVD
later this year. They are on a headline tour now,

Colurm (xiv) . ) .
Album Tite The Eleventh Hour Tollows the current critically acclaimed certified Gold and

Grammy Award-winning album of 1999, If [ Lefi The Zoo. The Eleventli Hour
was released on March 5 and has alrcady scanned over 40,000 units.
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Promotional CD-R B-7 Attachment 1¢

Column: (ix)

Artist Name
Column: (x)

Sound Recording Title

Column: xiii)

Duration of the Sound Recording

Column: {xv)

**Marketing Label

Column: (xviii)

Release Year

Columnn: (xii)

Track Label (P)-Line

**Both labels should be reported separated by
slashes t.e.: SILVERTONE
RECORDS/ESSENTIAL.

Promotional Identificr




Promotional Label Copy CD PRO B-7 Attachment 2a

Fly (Radio Veréiof'

(Dar: Hasetin/Chartia Lawen/ Stephen Masar/Matt Odmark) e
Bricige Builting Music/Pogastick Music all rights agm, by Brartwood-Bénson Music Pubi

*See Note

Z-0100v-rar

Produced by Jars of Clay

Recorded at Sputnik Sound, Frankiin, TN

and The Playground, Nashville, TN '

Engineered by Vance Powell ‘

Second Engineers: Jeremy Cottrell and Mitch Dane
- Additional Recording at Treasure Isle, Nashvilte, TN

Additional Engineeting by Jacquire King

Mixed by David Thoener

Drums by Joe Portér

Bass by Aaron Sands -

Mastered by George Marino at Sterfing Sound, NYC

Column: {ix)
Artist Name —P

A W e B s e ik M bttt i e il

e JO sief

Column (xiv) | Original version of “Fly” from the Jars Of Clay album' |
Album Title ; The Eleventh Hour (08306-10629-2/4) available .
on Essential/Silvertone CDs affd tapes. - ‘

A,

Column: (x)
www.jarsofclay.com

Sound Recording Title .
www.essentialrecords.com

- ol

Promotional Identifier ; FOR PROMOTIONAL USE ONLY &

Pholography by Sam Shifiey -

Colurmn: (xv) ‘
@A 2000 Essontial Fecords, & dvisics of Braritwood M, Inc. Manfactured in the United States by Zwnba Agconding Corporation, 137-133 Wast
**Marketin g Label 25in Stealt Maw York ' 10001, Pruriog in the Linte Slates. Afl ighty mssrved hmm unauthenzed rfgroduction of Hes rcording /s prohibited by

v g BUBIEER 1 fadra! prosgeution,

JDJ-40010-2

vy v
RS ____

*This rumber is the “Catalog Number” for the
single, but should nat be reported when the Column: (xvi)
albuin catalog number is available. Sec

Column (xvi). Catalog Number

**Baoth labels should be reported separated by
slashes i.e.: ESSENTIAL/SILVERTONE Columnn: (xviii) Column: (xii)
RECORDS. Release Year Track Label (P)-Line Duratien of the Sound Recording

Column: (xiii)
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CD PRO Single B-7 Attachment 2b

Column: (x)

Sound Recording Title

Column: (ix)

Artist Name

Column: (xv)

**Marketing Label

*See Note

*This number is 1he *Catalog Nurnber” for the
single, but should not be reported when the
album catajog number is available, See
Column (xvi) on page B-7 Attachment 2a.

**Both labels should be reported separated by

slashes i.e.: ESSENTIAL/SILVERTONE
RECORDS, Column: {xviii} Column: {xii)

Release Year Track Label (P)-Line

S




Promotional Label Copy CD PRO B-7 Attachment 3a

Column: (xv) é’
Marketing Label s n I
1. Cloan Edit 329
2 Instmmantal 3:29
Colum: () (. Young/C. Wilson 11i/R. Hollday) Junkde Funk Music (8Mj)
o : Produced by Somethin' For The People for Nothin' Pergonal Productions
Sound Recording Title Recorded by Sauce at The Track Houss, Chino Hills, ¢
Colurmn: (ix) : Mixed by Kevin "KD" Davis at Larabee North Studios, [Los Angeles, CA
Artist Name : Keyboard & Drum Programming: Sauce & Rochad

Vocal Arrangements: Fuzzy

Frem thelr forthcoming release Th/s Is For Youy Soul (01241-41764-2/4)
on Jive discs and tapes.

AN ORIGINAL SOUND RECORDING MADE BY ZOMBA REGORDING CORPORATION

Promeotienal Identifier f*——) For Prometional Use UI'II)'

*See Note g menr—hmmumruwn-m.uha.mw 159 Wt T S, T, Mo o 10005,

Trovad i Lol et 4 gl et Stz smmbario et o i kg b ot by e e g it .

JDJ-42920.2

Colurmn: (xvi)
Catalog Number
*This number is the *“Catalog Number" for the

single, but should not be reported when the Column: (xviii} Column: (xii) Column (xiv) Column: (xiii)
album catalog number is available. See Relcase Year Track Label (P)-Line Album Titl Duratton of the Sound Recording
Column (xvi). um Title




SRS La—S—S——S——
------------------

CD PRO Single B-7 Attachment 3b

Column: (x)

Sound Recording Title

Column: (xv)

Marketing Label

B4 O 2wt iy . Peoctuanthe oy {3,)-42020.0 K *See Note

Promotional Identifier

*This number is the “Catalog Number” for the
X . single, but should not be reported when the
Column: (ix) Colume: (xviii)  Column; (xit) atbum catalog number is available. See

Artist Name Release Year  Track Label (P)-Line Column (xvi) on page B-7 Attachment 3a.




Promotional Label Copy CD PRO B-7 Attachment 4a

Column: (ix)

Artist Name
Column: (xv) . -
Marketing Label 9. Tarantula Featuring Butch Cassidy
E ) - 'mmmm &y Zomba Enterperce Puatting,
N Inc VT¥T
*See Note - s ) e Mcott Fiorch Mutio (ARCAP)/Meam Family Pubiahing (BM]
I o1 CLEAN 417
8. 1020 DIATY 4:11
Column: (xiii) 1031 INSTRUMENTAL 4:11

Duration of the Sound Recording

Produted by Soott Storeh for Tult Jaw Productions

Racordad by “The Natursl Pt Visla= gnd Brian Stanioy® ot Battary Shudion, MYC
Wmhmwmmwimvmnmrmmu
Wized by Supe Enginesr Davo* #1 Right Track Studles, WYG
Additicnst Yoouts by Butch Ceseldy

Enscitire Producsrs: Mysrisl & Tarerter Boott
Elanagamsnt Tovcoter Scoti for TES Entyriainment

lh-unab,vmn,mrcnd
=i Battary Mastering, NTC

Column (xiv) “ From the album
Album Title TARANTULA airremy

Promotional Identifier

*

*This number is the “Catalog Nutnber” for the
single, but should rot be reported when the
album catalog number is available. See
Colurnn (xvi).

5
i
55

Column: (x)

Sound Recording Title

avallable on Jive CDs
and Cagsettes

s

L 3vie A nan

Column: {xviii}  Column: {xii)

Release Year Track Label (P)-Line

Column: (xvi)

Catalog Number

AESED yoIng Bul




CD PRO Single B-7 Attachment 4b

Column: (ix) ’ P
Artist Name = ] Y

Feafturing Butch Cass!

Column: {xv)

"‘.This nl;tnl)b;r isl (;he ‘;th,atalogrlt\h:jmb;r" {Er the Marketing Label
single, bul should not be reported when the
album calalog number is available. See Column: (xviii} Colurmn: (xii) *See Note Column: (x)

Column (xvi) on page B-7 Attachment 4a, Release Year Track Label (P)-Line Sound Recording Title




Promotional Label Copy CD PRO B-7 Attachment 5a

Colurnn: {xv} A
| >é
Marketing Label

LrLzOerar

britiney spears over-orotected

(A MARTINARARY) ZnAEA ERILGTIESES ING, {ASTAR)

¢ ALBUM VERSION;: Az 5
z THE DARKCHILD REMIX* 1.
3 THE DARKCHILD REMIX: a5

TRODULLTY RY AN MARTE AND FAN MR tanloa N2 f0DUSIRRS

PECCATED BY MAK MAKEN AND ALY AT AARATCHE STULNCS, STOCKIG N, SWEDFN
BT BATTERY STWONYS Ny
RAXED BY SEAX FAERDI A0 PAMI AT MARATOHE SPI0RDS. SIS, SWEDN K
PR T20LS ENGGESEER AL BATIERY STURCS MaSHal "POA TOUR" TICKER

PR TGOLE AHD VOUAUWESITROCA AWAY ENGINC(R JCHIPEARATELLGY
ALEEVANT EPKAAEER AT DATIEAY SILGHOS CHARSSRAC agy

GraiAly MAX WMARTL

TLFHTABLL DANFL SAwiD
RACKGIOUNL VYT ALS BRIHEY SPEARS,
PAASTERLD By 1O €2 700 A STRRUNG 02, ¥
SRERLY FRODUCEDY BY W2 TR FOR DARKY
ALL IS TS MLV ETRINS

ROCTIRMED AN S0 AT BATIERY SISHIESG, 10 ([ TAMAN KMARA WL O AL
LOONT F JEREMES T TR, A
RASTIOED By THAL HALVLR AT BATIERY RIATILAN] Wy

BT )

Column: (x) >
Sound Recording Title

AR STULBNG KT A PO,

MLD SO

s overprocected

<
CIN TFRCH FIEA

From her multd-platinum slhum Dritsre) amszga

Colurnn: (ix} an Jhve cds and cass en

MAARAGEMINT |ATAY TUCDLIH 3 JOHHMY WIIGH] FO6 Wi T CHECGETAkaNE S

J SpPe

Artist Name

AN ORIGINAL SOUND RECORDING. MACDE by RECORUING CORPORRTION

WA BRINEY COM » WUAY B MEYSPLART COR § VAW W MVERTCORDA (o84

2L
X, IACHE AR B Fh A
0 EDR MM ANET G S0

Promotional Identifier

L7l
Pa0a0ad43A0 51000k Fiaioo

orijtne
%
g
3
k|
]
E
8
g
=
2
c
g
a
3

<>

DAY 2 40 Tz SO W AT TOMIA R CEIING COGRCERICH, bl A2 AL 4 M
SATES IV IGAA R LG COUCIATRIY, 17 {90 st 7ot T ET. e wame, v w1 oy
4 LT P G st i Of o TN
UMD 7 11U AL Larw 1000 2wk ) |0 Commies rmcacimody

*See Note P

PHCOCZARTY STEVENLEN AT 14
MATUP KTWYH ALGCOH #LARE LTI AL

J0J-20072-7
I

Column: (xviii)

Release Year Column: (xii) Column {xiv} Column: (xvi)

\ Album Title
*This number is the “Catalog Number™” for the Frack Label (P)-Linc Catalog Number

single, but should not be reported wher the
album catalog number is availabie. See
Column (xvi). Duration of the Sound Recording

Column: (xiii)




CD PRO Single B-7 Attachment 5b

Column: (x}

Sound Recording Title

Promotional Identifier

Columa: (ix)

Artist Name

# THE GARKCHILD RERAY-
3 THE DARFCHILLY RERMIX a1 1

Column: (xiii)

Duratien of the Sound Recording

Caolumn: {xii)

Track Label (P)-Ling

Column: (xviii)

Release Year

Column: (xv) *Sece Note
Marketing Label
& *This number is the “Catalog Number” for the
single, but should not he reported when the
album catalog number is available. Sce
Column (xvi) an page B-7 Altachment Sa.
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Exact Audio Copy (EAC)
ISRC Reader Software Printout For Britney Spear’s Over Protected

Microsolt Ward - Britney EAC

About Exacl Audio Copy

st e o

L 2, o crrr ag v ir LRI MEL Sy L

PERFORMER "Unkncwn Artist"
TITLE "Unknown Title”
FILE "C:\WINDOWS\Desktop\ISRC FILES 4-25%Range.wav" WAVE
TRACK D1 AUDIO
TITLE "TrackQi™
PERFORMER "Unknowh Artisc™
SRC USJII10200065
INDEX 01 00:00:00
TRACK 02 AUDIO
TITLE "TrackD2" 2
Colurm (i) PERFORMER "Unknown Artisc™
ISRC —PISRC USII10200066
INDEX 01 03:21:36
TRACK G3 AUDIO
TITLE “TrackO3"
PERFOREER "Unknown Artist”
PI3RC USIT10200067
INDEX 01 06:43:10

@ Exact Audin Copy Unknown Autist / Unknown Title
Ty E@i " A - g ;-‘2:@ jll,;?” i - .

RD-84828 Adapter, 0 1D: 0 _

™

g% Track01

:00.00.00 0:03:21.36 Unknown 33,89 MB 33BIMB
g Tiack02 02 0032138 0032149 Unknown 3392 MB 3392 MB
#3 TrackD3 03 0:06:43.10 0:03:06.52 Linknown 31.40MB 31.40MB

& l e O R A




B-7 Attachment 5d

International Federation of the Phonographic Industry (IFPI)
ISRC Reader Software Printout For Britney Spear’s Over Protected

Columm xi FISRC 1ra
"”“}‘;};‘8 PISRC track_2  USJI10200066
' PISRC track 3 USJH 0200067




Promotional Label Copy Of Retail Album With Defaced UPC B-7 Attachment 6

Column: (xv)

.01 Bouncin’ Back (Bumpin’ Me Against The Wa%"
12 Tarantula Featuring Butch Cassidy
% IF i Ain't Live, It Ain't Me

.04 Settie The Score Featuring Juvenile

05 P***y Crook

.06 Ooach Yeah
AR .07 Big Truck Driver
AR " .08 Smoke One

S .09 Alright

Marketing Label

Column: (x)

Sound Recording Title

k.

A0 T Get 1t Started Featuring:
Redman & Method Man Frd
A4 Paper Stack Featuring ol 4 Col .
P - e olumn: (Ix
Shannie, Beezy Boy & Dart P 9174 (ix)
1?7 Go Head . - Artist Name
43 The Return A
44 That's That S*** ?
EXECHTIVE PRODUCERS: MYSTIKAL & TEVESTER SCOTY
. MANABEMENT: ILVESTER EOTT FOR o~
" YES ENTERTAINIENT i
w42 =
Maxlered by fom Goyne al Sterling Sotnd, NYC fﬂ’: < Colums (xiv)
' "B ORIGILAL S8UND REGERING MADE BY = Album Title
. ZOMBA RECHRDING CORPORATION - —

C T WYRWMYSTIKALOKLINE,GOR
E,j "‘JL['-’ VWY IVEREGORDS.COM

Column: (xvi)

Catalag Namber

Column: (xvii)

UpPC

Signifies retail album with UPC defaced Column: (xvii)  Column: (xii)

for promaticnat distribution. Release Year Track Label (P)-Line







Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

L-/\—v‘\-/\-_i\-/\—l\-—‘

DECLARATION OF HEATHER MCBEE

1, Heather McBee, declare

1. Iam the Manager/ New Media at RCA Label Group RLG/Nashville, a unit of
BMG Music ("RLG"). In this capacity, I am responsible for internet marketing and the
company's technology education. I am generally familiar with RLG’s promotional
practices and have personal knowledge of all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product RLG provides
and the types of data typically provided with each kind of promotional product. In
particular, this statement describes RLG’s practice of following up newer forms of
distribution (e.g., CD-Rs and MP3 files) with fully labeled versions of the same
recordings.

3. RLG regularly provides promotional product to terrestrial radio stations. RLG
also provides promotional product to a limited number of so-called digital audio services,

but such product is virtually always limited to CD singles accompanied by artwork and




label copy (known in the trade as a “CD-PRO”).  Promotional product is not sent to ali
radio stations and services with which RLG maintains a relationship. Rather, RLG uses
various criteria (e.g., station/service format, audience demographics, market size) to
select particular radio stations and/or other services to receive each individual
promotional single.

4. In virtually all cases, RLG distributes its promotional product in the form of a
CD-FRO. Virtually all CD-PROs distributed by RLG include the following data
elements: featured recording artist; sound recording title; marketing label; track label;
(P)-line; duration; retail album title; and release year (even if the release vear is not
included in the label copy, in most cases it can be deduced from the date the CD-PRO is
received). Approximately 100 percent (100%) of the CD-PROs distributed by RLG
include the ISRC code embedded in the music. Because CD-PROs are not intended for
retail sale, they virtually always do not include the same catalog number assigned to the
retail album, although they do virtually always include a unique catalog number assigned
to the particular single; CD-PROs do not include a UPC code.

5. Inmost cases, RLG follows up a distribution of a CD-PRO single with a
subsequent distribution of the actual retail album 4-5 months after servicing the first
single. Such albums are typically distributed and are virtually always identical in all
respects to those sold in retail stores, including a visible UPC code, except that they are
defaced in some way (e.g., by punching a hole in the jewel case) to prevent the CDs from
being sold or returned to retail or wholesale locations.

6. RLG occasionally distributes promotional product in electronic form {e.g.,
MP?3 files distributed via e-mail) to terrestrial radio stations only. However, such
distributions are reserved either for emergency situations (e. g., where an individual radio
station did not receive the CD-PRO that was previously shipped to it) or, on rare
occasions, for situations where RLG wishes to provide preview copies of a particular

single to a handful (i.e., less than fifty) of radio stations in important markets.




7. Invirtually all instances where RLG distributes promotional product in
electronic form, RLG follows up such distribution with a subsequent distribution of a
CD-PR(I) version of the single and, usually, with a copy of the full retail album, The CD-
PRO is usually delivered to the recipient within 2 weeks following delivery of the
electronic version of the recording.

8. RLG occasionally distributes promotional product in CD-R format but only to
terrestrial radio stations. This is virtually always done in order to get a single into the
hands of station personnel faster than would be possible using a CD-PRO, which must be
sent to an outside plant to be manufactured just like an ordinary retail CD. CD-Rs are
also virtually always sent when one or more radio stations request a “remix” of a single
already distributed in CD-PRO. In virtually all cases, CD-Rs include the name of the
recording artist, sound recording title, marketing label, and label logo. In virtually all
instances where a single is first distributed on a CD-R, RLG follows up within 2 weeks
with a CD-PRO version of that single and, in most cases, with a copy of the full retail
album.

9. RLG distributes promotional product to terrestrial radio stations and the
services mentioned above with the full intention that it will receive public performance
royalties from each such recipient of its promotional product for any digital audio
transmissions of the sound recordings made by the recipient. Merely because RLG
provides a benefit to radio stations or other services does not mean that it foregoes its
right to be paid for the exploitation of its sound recordings.

10. Although RLG provides radio stations and other services with promotional
product, it has no control over which recordings the station or service actually plays.
Therefore, in order to be paid for the public performance of its sound recordings by
digital audio transmission, the station or service must identify with specificity the

particular sound recordings they perform.



1. Thave attached to this declaration the following examples of RLG’s
promotional releases: one or more CD-PROs; and one or more promotional compilations

distributed by CDX.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 22, 2002 at Nashville, Tennessee,

.

HEATHER MCBEE
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Promotional Label Copy CD PRO Exhibit B, Tab 8 B-8 Attachment 1a

She knows him Inside out
Tha things he dreams about .
And makaes them come true when she can
: Sho knowsa sil of hia faults .
From the RCA Records releaczes, The demona he's fought

When it All Goes South, : With nothin' but his hard-workin' hands
.- D7883-88337-2/4 !

*See Note Words and Muslc by Troy Seals/Eddis Setser (GMN)
Produced by Teddy Gentry and Aandy Owen
TRACKS: C Chonus .
1-3: The Woman He Loves {yeah) you can toll a lot about a man
. {Single Version) - By the woman ha lovas {yoa you can). :
Column: (xiii) 21/ 348 / id - '‘Cause nothing else shows a part of his soul -
- = co Like she doan .
Duration of the Sound Recording S . And she'd ba the ona to swear that he hung.
= The moon above ‘
. — Yoah you can tell a fot about a man
Column: {ix) g By the woman he loves
Artist Name E
I»

Column (xiv)
Album Title And he calls out her hama

In passlon end pain )

Sha makes him strongsr each tims

Yaah It's there on her lips

And hor fingertipa

That she'a with him ta the end of the line
Yeah ’ .

Column: (x)
Sound Recording Title
Rapoat Chorus 2X

L T-H
Yeah you can teil & lot about & maen
By the womaean he loves
' . He loves
Catalog Number @ Ha alvways loves N

—
=
m .
=
[=]
=
>
-
=
m
[l
=]
-
m
w

Column: (xvi)

| éf-l!\O'l EIH NYWOM IHL

2. Tmk{s) B Registerad Mercals) Rngll‘svadn(a) Genarai ©1884 82000 Irving Music, Inc./Bsby Dumplin® Mugic {BmMI}
Electric ComparmUSA. Except BMG Logo ® BMG Al nghts conwolled by Irving Music, inc. tor the world)
Entertminmant Printed In USA ® © 2001 BMG Reprintad By Permission.
Entartainmeant. Manufacturad end Bistril 1med by
BMG Distribyticn, a unit of BMG Enterte, wment, -

1540 Broadway, New York., New York 100?6409!! HOCL ond High Dafimton Gompatisls Dt aro cagaared (R
FOR PROMOTIONAL USE ONLY. NOT FOR SALE. trademarks of Pacific Microsonics, inc Patent No. 5.170.168

RDJASG0.2 www, recanashville.com

Column: (xv)

i - *This number is the “Catalog Number” for the
i keting L.abel .
Marketimg Labe Column: (xii) single, but should not be reported when the
Track Label (P)-Line  album catalog number is available. Ses

Column (xvi).
Promotional Tdentifier Column; (xviii) (i)

Release Year *¥Bath lahels should be reported separated by
slashes i.c.: BMG/RCA.




CD PRO Single

Tracks 1-3: .
The Woman H Loves

(Single Version)
121 /7 3,48 / cold

Promational Identifier

**Both labels should be reported separated by
slashes i.e.: RCA/BMG.

Frrociuciog by
Teddy Gonitry gyl Haridy Quwarn
Fram the RCA Records rolensos
When It Al Qores Saum.d—
O786H-B93137-7/1

) General £l i Carnpany. USA, Exen
e i USA B 2001 BPAG Ertertamment,
LY. NOT FOH SALE RDJS 58.-2

Column: (xv) Column: (xviii)

**Marketing Label Relcase Year

B-8 Attachment 1b

Column: (ix)

Artist Name

Column: {x)

Sound Recording Title

Column {xiv)
Album Title

Column: (xvi)
Catalog Number

Colurnn: (xiii)

Buration of the Sound Recording

Column: (xii)

Track Label (F)-Line




Promotional Label Copy CD PRO

Column: (xtii)

Duration of the Sound Recording

Column (xiv)
Album Title

Column: (xvi)

Catalog Number

Column: (xv)

**Markeling Label

Column: (xii)

Track Label (P)-Line

Calumn: (xviii)

Release Year

Promotional Identifier

*This number is the “Catalog Number” for the
single, but should not be reported when the
album catalog number is available. See
Column {xvi). This identifier is usually
synonymous with album’s UPC.

*¥Both labels should be reporied separated by
slashes i.e.: RCA/BMG.

B-8 Attachment 2a

CLINT BLACK
MONEY OR LOVE

TRACKS:
1-2:
single version
:118/3;:35/cold

3:
album version

:18/4:09/cold
From the album Greatbst Hits I,
—

0786367005274

. RDJEI232  www.rcanashville.com
R Registered Marca(s} Reglstradals)
jectric Company, USA. Except BMG Logo
Bgfertainment =™ Prined In USA.

® © 20p2 AMG Entertainmant. Manufactured and
Cistr{iiated by BMG Distribution, B unit of BMG
Entertalnment, 1540 Broadway,

New York, New Yok 100364098
FOR PROMOTONAL USE ONLY. NOY FOR SALF.

JA0T YO AINOW

Column: (x)

Sound Recording Title

JAOT 4O AINON

T e e e e 2

- e o e o e T
Words and Music by Clint Black
. Produced by Clint Black

There's every kind of definition

But It's something you can't put your finger on
There’s a constant exhibition

You explore the propositions then you're gone
It's either money or love that's in your catch
Seldom those two ever match

And then lines wilf all be blurred before too long

Now there's a slight deception

As you look for all the reasons not to run
And without any exception

Every possible exemption can be done
It's either money or love you're digging for
Seldom love Is valued more

But only love ¢an 'tell you who's the one

There's a lot you can do with money, sometimes

It seems like a blessing from above

In the day you might be shopping

But in the nighttime, you better make sure it's fove

To get yvour satisfaction

You might take any guarantee that comes along
But without the main attraction

IU's merely a distraction then again you're gone
t's either money or love you place your bet
Which Is which you'it soon forget .
And you tender your regrets and Just move on

There's a lot you can do with money, sometimes

It seams fike a blessing from above

In the day you might be shopping

But in the nighttime, you better make sure it's love

Maney or love, you better make sure
Money or lave, you better make sure
Money or love, you better make sure it's love

© 2001 Bilackened Muslc (BMI}

Caolumn: (ix} *See Note

Artist Name




R I

CD PRO Single B-8 Attachment 2b

Column: (ix)
Artist Name
Column: (x)

Seund Recording Title

Column: (xiii)

Duration of the Sound Recording

Colummn: (xvi)

Catalog Number

_ TRACKS: _ w0
. 1-2:single version 118/3:35/cold | -
18/4:09/¢old

Calumn (xiv)
™ Tmite % Regdatacsd W’J.W!_!rﬁdqii el Bt Compam. 150 Fxm Album Title

BMG Logo @ BMG £ ks
FOR PRIMOTIONAL USE ONGY ROT Fom . US4 ® 2002 DG Ertortaimceri.

Promotional Identifier Column: (xii)

Column: (xv) Track Label (P)-Line

Column: (xviii)
“*Markcting Label
Release Year

**Bath labels should be reported separated by
slashes i.e.: RCA/BMG,




Promotional Label Copy CD PRO

*See Note

Culurnn: (xiii)

kLT P4 LTI

Duration of the Sound Recording

Calumn: (ix)
Artist Name

Columnn (xiv)

Album Title

*Column: (xvi)

Catzlog Number

Column: (x)

Sound Recording Title

Column: (xviii)

Release Year

Promotional Identifier

*This number is the “Catalog Number” for the
single, but should not be reported when the
album catalog number is available. See
Coluton (xvi). This identifier is usually
synonymous with alhur’s UPC.

**Both labels should be reported separated by
slashes i.e.! RCA/BMG.

014D YNILHYIN

39 NpA A1N0OM FHIH

Column: (xii)
Track Label (P)-Line

MARTINA McBRIDE k|
WHERE WOULD YOU BE ;

TRACKS

1-2; Where Would You Be (singls“rersion)

07/3:55/fade - :

3. Where Wouid You Be {afbum version)

:15/4:16fade .

From the ACA Records releases,
- Greatast Hirs, 07863 87012-2/4

$,

r.k s M HTRIDE

[Exc} mi,
ARJEYIZT-2AE  wam.iente

¥ Tenkls}  Fegrsti tod Marcals Pegrtraria(s) Ganeral Electrc
Company, USA. Exs 3p! MG Loge ™ BMG Entedarment =™
Printed in USA, (P £ 2602 BMG Enteiainment. Manuls tured and
Distobuted by BMG Distiution  unil of BMG Entarfainryenr, 1540

Broagdwa, New York, New York 1 1036-4098
FOR PROMOTHINAL USE ONLY. NOT FOR BALE,

HDCD® arnu Him Definrion Compatiies Dig4a® oep regatarad
Vademarhd of Pacithe Al ororemis, Ine, Patent Mo 5479 15

Column: (xv)

**Marketing Labcl

B-8 Attachment 3a

38 NOA TINCM JHIHM  J019GOW YNILEYI




R T,
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CD PRO Single B-8 Attachment 3b

Column: (ix)

Artist Name —~~ MARTINA McBRIDE

Colunn: (x) —" - WHERE WOULD YOU BE
Sound Recording Title * TRACKS
. 1-2: Where Would You Be (single version) :07/3:55/fade
3: Where Would You Be {alixurn version) :15/4-16/fade

Column: (xiii)

Duration of the Sound Recording

Produced by Martina McBnde and Pauw Worley

From e RCA Records « ses, Groalost Hits. 07863 67012 2/a
Column: (XII) k © Tmhig) ¥ Regislercd Murcais) ng;slruulis] i eral ElsAne Company,
LSA Except BMG Loge ® BMA Enterlanmait +%~ Made In USA. B 2002

Track Label (P)-Line . " BMG Enlertanmen. © FOR PRCMOTIONAL USE ONLY, NO'T FOR SALE.

Column: (xv)

**Mariketing Label

*This number is the “Catalog Number” for the

single, but should not be reported when the

album catalog number is available. See

Column (xvi). This identifier is usually Promoetienal Identifier Column (xiv) Colurnn: (xviii)

synonymous with album's UPC. Album Title  *Column: (xvi) Release Year

Catalog Number
**Both Izbels should be reported separated by
slashes i.e.. RCA/BMG.




Promotional Label Copy Of Retail Album With Defaced UPC

T EI0L9-EDRLOYIY

GIGIN YNILYIVIA

S1IH 1S31vI

**Both labels should be reported scparated by
slashes i.e.: RCA/BMG.

Column: {x} Colurmn: (xvii)

Sound Recording Title

+ MY BABY LOVES ME
= LIFE #9. .
4 'NDEPENDENCE DAY

5 STRANGERS. .
5 SAFE IN THE ARMS OF LOVE
6 WILD ANGELS ‘

= VALENTINE (iTH SPECISL GUEET ARTIST: U1 BRICKMAN!

4 A BROKEN WING
o HAPPY GIRL
o WHONG AGAIN -

rr WHATEVER YOU SAY

12 | LOVE YOU

UPC

" 43 LOVE'S THE 'ONLY HOUSE

»y THERE YOU ARE

15 WHEN GOD-FEARIN' WOMEN
. GET THE BLUES (INTRO)

% WHEN GOD-FEARIN' WOMEN

GET THE BLUES

- WHERE WOULD YOU BE

¥ CONCRETE ANGEL

g BLESSED

B-8 Attachment 4a

Column: (xvi)

Catalog Number

Signifies retail album with UPC

TRI10Le-contovI——

AN YNILYYIN

defaced for promotional distribution

M Column: (ix)
Artist Name
Ie Column (xiv)
Album Title

Column: (xviii}

Release Year

S1H LS31Y3H9

Column: (xit}

Track Label ()-Line

Column: (xv}

**Markcting Label




Promotional Retail Album

NOT FOR SALE ’ - ‘. Promotional Identifier

MARTINA McBRIDE \ o

Column (xiv)
Album Title

VARIOUS  ORIGINAL A PRODUCED
PROD MARTINA MCBRIDE AND
PAUL W

k% J S K *f

L .S TMK(S) E REGISTERED MARCMB) HEGISTRADA(S] GENERAL ELECTRIC COMPANY,

usa.
FT BMG LOGO & 8MO ENTEATAINMENT #z MADE IN USA
*P 7001 BMG ENFERTAINMEN‘IP
i R- 24101
:

Column: (xv) Colunm: (xviii) Colurnn: (xii)

**Marketing Label Release Year Track Label (P)-Line

**Both labels should be reported separated by
stashes i.e.: BMG/RCA.

B-8 Attachment 4b



Colurmn: (x)

Sound Recording Title

Calumn (xiv)
Album Title

Column: (ix)

Artist Name

Colurmn: (xv)

**Marketing 1.abel

Column: (xvi)

Catalog Number

**Both labels should be reported separated by
slaghes i.e.: BMG/RCA.

Promotional Label Copy Of Retail Album With Defaced UPC

TOMMY SHANE STEINER THEN CAME THE NIGHT -

_. RCAQ7@B3-8T041-2

B 1 That Just Wouldn
_- z Tall Me Where it Hurts
- 3 What If She's An Angel
& Let Go
E 3 The Mind of Jahn J. Blanchard
' § what We're Gonna Do About It
7 1Don't Need Another Roason
Havin' A Good Time
Go Crazy
12 And Yet
1} Then Came The Might

Tragls £, 3, 4, 6= 1 produ-ed by Jie
a by Jiweny B
rash Lurrell

CATIREY-GI031—2

LE OM CASSE “ I'

Column: (xviii)

Release Year

Column; {(xii)

Track Labet (P)-Line urcC

Significs retail album with UPC

defaced {or promotional distribution

B-8 Attachment 5a

i}

0 78098-70412 s

Column: (xvii) -

FFOL9-£984090Y

1

LHOIN IHL JWYI NIHL YINILS INVHS AWNOL




Promotional Retail Album

Column: (xvili}

Release Year

Column: (xii)

Track Label (P)-Line

Promotional Identifier

B-8 Attachment 5b

oW’

THEN came THE ™

Column: (x) Column: (xvi)

Sound Recording Title Catalag Number



Column: {x}

Sonnd Reeording Title

Column: (xii)

Track Label (P)-Line

Column: (ix}

Artist Name

Column: (xiii)

Duration of the Sound Recording

Promotienal Identifier

Promotional Compilations Distributed By Compact Disc Xpress (CDX)
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PHOT FOR SALE. fos promational use anly. Whrning: All rights reserved. Unauthorizbd duplication is a vialahen of applicatlp faws.

O
o
- “BEFORE | KNEW BETTER®  swwiww, 6. *SWEET MUSIC MAN® 11, "YOUNG" z
BRAD MARTIN St REBA MCENTIRE KENNY CHESNEY BINR
s e
{3:36 INTRO 211) v {3:26 INTRO ;03) {3:40 INTRO :15) 'Q
i A Simpsen B Davia Lee) {Kenay Ragors) 37 Shetadan & Steve MeEwan) [
core Elestanmant, LLC 13:04 Scal! and Soda Mise) Chenry Lane Music Puk. Co . Int: 2 13-3 Musie Co. (ASCAP;, Mty Lumpkin's Pacdie Masic (a0 1gTds woo 2
SASCAP Big Tax Music: Lurky Thynih Mutic (80 Pinduted by Alasn Kiauss aoire Musw adm oy DWG Soage, I, ) m
Produced by B2y Jind Waiker J: 1P} 7001 MCA Nastille. a Breisien af UMS Recardhogs, Inc, TABCAPY e Pub, Ine (CANARA} Raas Cahll
(CPi 2no 57:15;*”: En\e’fjmr;‘mcnl tne way Med-nastetle com Mg eSOCANY DM Maare Pub Lt (PAS 1 Dimlold Misig g
Arnest wilh Sony Music Mashuilie at Lt {all ikt Traield Muriz Lhg aam, by GMG Musc
Wi Sonynhashville com Pub LI ) (% ignis e the U S anin, oy Carenrs BAG Musie @
Pub lae 3 tRMI, Pradizoey by Nome Wiisnn . Riady Cansun
and Kedny Chenany Fram ind Metkicoring SHA Recolids
- 0l e, GIEEI-BTGI8-2:4 (F1 2000 AMG Entesdammass
24 UODNB:EVESNG% BAD DAY* m“Cm/L\‘ é‘n,:?i,?{'fu MEA T2 ALL SHE LEFT ME WAS ALGHE-
{3:56 INTAO :20) soawra e [3:38 INTRO 1) T [Jf;‘&"; SHNES. JR. ANA Records
{ShaAnRe Lawaon & Mark A Peturs {Karen banna & Billy Liwl i .
o Mtk A | ,T';’,."usm,.: Lutky Gl Music” Muraire Masic IABCAR). 1.8 Eruce At wiest i
aen v " - Praducey by Tony Urawn and Eack Waght v Arieit Atk (IR] Pioduced by Dexce Aen st Pay
Ao VAIEM Axscriste Broducel; Jatun llouse S0t A (BN a84.343
dar Gesu Pruduciions and Geeg (reman 165 2000 1P| 20107 MGA Noshvedle, 2 Divikion of NG ety T {530F 96438530
€207 1) 2001 JATE Maskvale, 3 Divsion 2 UK Fatordings. Ins wvm! setastilie cam Ww;;-’ﬁu! ﬁ;nmﬂh
s aadlerr naing coo S
3. "I CAN GIVE YQU LOVE LIKE THAT- " B. "THE WOMAN HE LOVES" 13. "LUCKY OLE ME* asw I
EFFREY STELLE ALABAMA SONNY MARSHALL Racords
monumert (554 [3:09) )
(Intrey Steete & A Andrsons (i1t Swals A Esdie Sutor) WA e Znbeai
Sangs OF Windgwepl Paciled Gullanaveahls Mosla! tring Music, 1nc. Baby Dungin Mumig (80 Edkhr Thurmas Meass (TIMY.
Stituey Tu Bitner X MUTG (A0l Ly Surgs OF Windsa (A1l 5yhts caniratind oy I0ving Muske, Inc Ior the workd] Preatuned be Staem Fafuiteh and Soiy bamsa,
Panite) BN Pioduced by Jelliey Rlnle and Scelt Buggery  Proftuced by Seasy Gentey angd Ranay Owen. (PUAE 2007 BEW Nacords @ 0 R 3297,
Availahie o8 Ine uucoming Monumem ChiGasuiite, BRI reom kg BGA Mashvile releatan, “AHEN IT ALL GAES Lsuetsal Dity, Teoed= T8LIS Dt {2100 8490007
oy Mirtet Edtetainsmend ine SOUTH', GTMGD 69117 7id., Eermail bwke GHonrag e
et wilh Jellay Svrets 3| waw.sanynaasnvlle tom ol H5290T AMG Enteetunine
ww peitropsiupie.nol
4, “LOVE'S THE QNLY VOICE" 9. "WHAT A MEMORY" 14, "MONKEY SONG™
ARL THOMAS CONLEY TRACY LAWRENCE JEFF TREECE e Poree?
(4:28) Singie Mix {243 INTRC :18}
{Ear] Troipk Gonliy & Kachanng Sacoee (Kenny Dearg & Jett Hatex) ' [heH Tragia & Steve G, Juneaj
Faiarchaed Music (@ -t LAGCAR) Hig Tirdt Teacror Music falt ighis aden by Rig Ran Tractor Troack & G WSk iBhHY Monk Family Miss: {ARC AR}
Ptcv’lgund hy Nmison) Larisn Musich (ASCAPY: Watnot-Taradane Pul, Corp.! Smin Haven Prodered by Siave by
P AGI2002 Sunbird Regpeas Mt {ull pyhts Hdm Sy Warse-Tanieskane Punishing Cotp j 12 &S50 2007 Thte [y Muse: Giog,
{6M). Prnducett Ly Tracy Lawrence and Flo Anderann.
LY 71 Atkinne Pecarding Corp Markelgd by Wasner Bios
Aecords Ing, Warie( Music Graup. An AQL Tome ‘Warmar
% *MAYBE, MAYBE NOT" Company. CuGINal vatos 1rom the Allantict Warver Bius. .
MINDY McCREADY Sitrrm “TRACY LAWAENGCE' 4244187} b
::::13!:‘INTF:°J :OSJ” . }c}l‘.l;l;l?;llgé\éER CAN TELL" 15, Tracy Lawrence g
N2 Mz ' Collin,
Bob Erumiy PUY, (2dim, by (G (ASCAPY Wainer Tamwrlare (2:52 INTRO ~05) ..c,i]: ,,i.i,,'.. The Story Behind >
Fup Corp.! Make Sl Mutic [3am, by Wamer. Tamentane s B el VWhat a Memory© (2:51) BE]
Pup. Lora.| tHMI) Pioucad by Mike Clute and Rontiy Hyal, {570k Berey) <
21 Capital Fecords. Fuom ine vpcoming Canhal  ghc MUGS Corp. (BMI. Praducad by Gruch Howard, gifigony
x%e‘ Vi34 Camiinl Nashwilka's wepste bl Smeih and Mike G, by}
Akl Com FR@2e0) Carb Records, Inc. www.curh com <]
o
L

Column: {xviii}

Release Year

Column: (xv}

Marketing Lahel

B-8 Attachment 62

JAN. 2002

TrHka
o
ANy

-

-~

C I X«
~%

e vl D

VOLUME 283




Column: (xiii)

Duration of the Sound Recording

Column: (ix}

Artist Name

Column: (x)

Sound Kecording Title

[§)

-y
¢ 2, “GOODBYE ON A BAD DAY"

SHANMDN LAWSON
e (3:56 INTRD 720) Famnviet
\\ 1. 23 mare e
"BEFORE 1 KNEW BETTER"
BRAD MARTIN .
2:36 INTRO 3 11)

i15. Tracy Lawrence
The Story Gehind
“What n Momeoery"

HH GIHES. JH.
a-2%) AMA Records

xR
- YOUNG"
WENNY CHESNEY
{340 1HTRD (15)

10. “YOU NEVERA CAM TELL"
TRINt TRIGGS
(2182 INTRO :08) cURE

0, "WHAT A MEMORY"
TRACY LAWHRENCE
(4:28) Single Mix

Column: (xv)

mu\\mnzed duphealion iz
2

B-8 Attachment 6b

4. "LOVE'S THE ONLY VOICE
EARL THOMAS CONLEY
{&:10)
5. "MAYBE, MAYEE NOT"
NDY MCCREADY

7. "THF ONE"
GARY ALLAN
{3:30 INTRC :11)

. "THE WOMAN HE LOVES"
ALABAMA (3:54)

Marketing Labcl



Promotional Compilations Distributed By Compact Disc Xpress (CDX)

Column: {ix)

Artist Name

Column: {x)

Sound Recording Tille

Column: (xiit}

Duration of the Sound Recording

Column: {xviii)

Release Year

Column: (xv)

Marketing Label

Column: (xii}

Track Label (P)-Line

CDX VOLUME 288 MARCH 2002

B-8 Attachment 7a

Po(2:33)

9]
: N
1. “BEAUTIFUL MESS" 3. "NOT PRETTY ENOUGH" 9. "THE IMPOSSIBLE" x
P-DIAMOND RIO ARIS' KASEY CHAMBERS OE NICHOLS < O
(I8 INTRO 11]) (3:22) Singio Remix {3:58 INTRQ :16} 'C_)
[Sonry LeMyice, Clay Mills lVShuns Mingr] (Knaey Chambers) ® {Meliey Lovelace & Lea Thomas Millet] c o
Songs ol AP/ Mankey G Music/ Songa DI Nashyille | Gibbon Music Publishing [Ausiratia]l BUG Music (ASCAP). | EMI April Music Tnc.! Didn't Hava To Be Musicf Masaic- Music z
Dreamworky! EMI Blackwood Mysic Ing./ Shane Minot Music |  Proguced by Nash Chambers. Remix by Wre Shipiey. {ASCAP/BMI} Produced by Srenl Rowan. N
[BMI) Charysals Music/ Greative Adisls Agangy Pub, ) 2007 Warner Bros. Racardy inc. Wacam) Music Group. An | @ (P} 2002 Universal Soul. LLE m
ASCAP|. Produced by Mike Clwe and Diamond Ria. AOL Time Warner Company. Original varnan Irem the Wi Lo}

2002 BMG Entarainmani. Bros, album "BARRICAOES & BRICKWALLS {2-4B028) g ®
2. "BEFORE THE NEXT TEARDROP FALLS™ 8. “OL' RED" 10, "CLUB BLONDE" <
FREDDY FENDER BLAKE SHELTON KELLY McGUIRE

{3:40) Albuim Version (2:58) Raho Mix e E
{Vivian Kwith & Ben Palars) {Mark Sharsill, Don Goodman & Jamas “Bo™ Bohan) d {Kelly McGuire} I
Shatby Simglaion Mugic [Bui). Hay-Mark Music Inc.f Bul's Crawk Puilinhing, Ine [ASCAP). Reqfish l3land Muse [ASCAPY
Preduced by Mchaet snd Ran Morales with Jos Reyes. Froduced by Bobby Braddock, Produced by Kelly McGury and Doug Dalares).
P 2001 5iudic M Ascardings. issurd ander exclusme lownre  (F) 2061 Warnsr Bros. Recodds Inc. Warmer Music Group, An (2001 Reghish isiznd Aecards, h
w0 Back Posch Ascards. AGL Time Wainer Company, 1400 El Carmina Vili Dr. #2805, Haurion, TX 77058 H
PH: (414] 861-8350 E-nail: suosch@narads com From the Wather Bros. alzum “3LAKE SHELTON {24 PH: (261) 205-312 Kellymc) @ swbell.nel .
24731). weww, rqdhshisland com 3
Dabbig Green Promations (A} 455554, Q:
5
3. *I'LL TAKE LOVE OVER MONEY* 7. *OYER THE LINE” 11. "LONELY TEXAS NIGHT” kY
AARON TIPPIN BELLAMY BROTHERS VINCE HATFIELD Blue Moon I
Lt I (3:19) @3:18) Records ‘o’
(Bob Jipiere & Tony Muiling) {Frankiy Miller & Whi Junnings) Y [Dawd A. Ligpd & Larry Wayne Clack) A' L
$ony/ h TV Sanpi LLC oba Tras Pub. Ca.f Lave Monkey Music  Howiin' Hits Wupic/ Blve Sky Wriler Songs (ASCAP), Whitkay Gap Music Singing Keea Music (BMI) 81 il
{BMIJWB Muric Corp / Plalinum Plow Musi jsfl nghts sdm, Produced by Bellamy Brathers, Mugit {SOCAN].
by WHMusic Corp,) (ASGAP). PA § 2007 Bellamy Bioihary Record Company, Produced by Enic Paul, Chatlie McCay & Vince Hanilefd.
4 by Aaran Tippm, BAI Watson snd Mine Bradivy, wmw dglamybrothars.com P 882052 Blus Moon Recortd. w
Z Lyric Stiew Fecords, inc. Marksiad by Lysic Slreet
Recorde, 824 18ih Avenun So., Nashville, TN 37203,
Manulsctured and distrbuted by Hollywood Aecerds, 502 5. w
Buana Vigre 5., Burpenk, CA 91521,
T L i maIcA” ot 8. *TEN ROUNDS WITH JOSE CUERVO" 12, *WHERE DO | GO FAGM HERE" i
3:55 " TRACY BYRD CHARLENE CAROLE
{3:85) {2:40 INTRO 114} L (auo) KITTY BELLE
{H. Badiumy & D. Beliamy) {Cassy Bewthard, Michual Haansy & Marlx {Chetlane Carche) Records
Bulimp Bramart busic (ASCAR). Connon-Gogumen) Aculf-Aoes Muric, Inc. (BMIY Soay!ATY  Charlene Carclé Publishing (BMN). Prodvced by Robard
1oduced by Bellany Braihars, Tunias LLC dba Casy Keys Pub, Ca Blg Purpls Oog Music  Listzger. Al tile: “FINE ON MY OWN'. 2
PR 2002 Bejgemy Brothary Ascord Company. (ASCAP]. Producad by Billy Jou Wakker. Jr. From Ihs AGA  Wabaite: charlenecarols.com »
wirs allomy i grs.com Nashvilio ‘TEN ADUNDS", 07283-57000-2/4 telaases. P 2002 Kifly Banle Hacords. 1
(2082 BMQ Borenainmant. PH: (717) § 01 2]
X :
» O
(=
=]
&) >
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h. "BARBED WIRE AND ROSES”
PINMONKEY (3:16 INTRO :18)
1Sean Lovke. Mark Selby & Tia Sillers) )
810 'n 518 Mysic. Ing ¢ ETian Park bysic Lile Is Fine Music!
nmgn Mume Corp (BMY} Producad by Pau Wotley,
2002 BMG Entermnmen),

2, “CAN YOU HEAR ME HOW* [+] FR

AWYER BROWN (3:37 INTRO 113} AECoADS

(Cave Loggms & Mark A Miiler)

£,2002 Big Aes Tracitn Music/ Thion Wel Muse: (41 nghits
*9M by By Aed Tracwor Musicl! Travelin® Zoa Music
(ASCAP] Produced by Maik Miller and Bnan Tankers/ey.

] Ziz Cutk Aecordy, oe. wiwe cutl.com

3. “GOING AWAY

‘THE CLARK FAMILY EXPERIENCE
(3:45 INTRO :17)

{Ashiay Clirk}

& 2001 Mika Curd Mol Houde Of 1aleey Mync (BMI),
Piodugad by Byron Galhmore and Tim MoGram.

P 2002 Curk Hecords, Ini www Curb cam

I EE-XIY]

4. “HARDER CARDS"

KENXY ROGERS {3:56 INTRO :00)

(Michael Hansarsan & Craig ¥iamnan)

Jg;m.ng Mudir, lar.f Chckenthack Songs (B
p.i BMG Songy, Inc, (A4CAP} Produced by Kenny

o John Gugis mnd Joa Chamay, Execulive Producar:

I M3220, § 2002 Digame aichar Racural.

www.DraameaicherEnter com

Mutic

S. “IF THAT AIN'T COUNTRY*

ANTHONY SMITH (3;32 INTRQ :10)
1antnany Smith & Jeliorilk ool

). Szogs Of Windswep!
Pum:raoﬂ-muauln Music, aditun By Sengs rdsmapt
Pacihe (BM) Proguced by Boboy Terry
From 1he loricoming Mercury Arcards CO & Casfe|le 088
170 277-214 (@) & {c} 2002 Marcury Records. & Dimion of
UMG Aacordings. IDC, Vistl wm N Mariuty

T."I'M GONE® Single Edif
CYNDI THOMSON (3:3 INTRO 115
(m Fichay & Chuc Prophel}
Canyrigh! 2001 Mighty Nice Music/ Wait No Mare Music {sdm
by Bigawaier Music Com.§ Chuek Prophail Funzale Musi
Lid. [BNI). Proguced by Paul Vioriey ang Tommy Les James.
Fiom her Caprol Records debul releass "WY WORLID', Yisil
Capnal Nashwille's websile al www.capicinashvilia.com
P & £2002 Captol Records,

13. "THE LIGHTHOUSE'S TALE" £t
NICKEL CREEK (3:56}

(/612000 Adam McKarzic & Chnk Thia)
Scutherh keledy Pug. Go.. [BMI}

Produced py Alisnn Krauss

From the album, "nickal comnk” [SUG-CO-3909).

P &) 2000 Sugar Hil Recowos, Ine.. 2 Welk Music Oroup
Company. P 0. Box 55100, Dusam, KC 27717.5100
vy sugathitirecord com

SI.IGA]I I-III.”_:

8. “LOOK AT ME NOW™ Adbum Varsion
SIXWIRE (3:29)

{Sleve Mandile & Stoven MeChnlocky

Hore Extreme Serigs’ Bug One Thiee Music {admin, by
Extreme Wraer's Group, [n6.] {SESACY Meiames M|
{BMI) Froduced by Stave Mundile,

From iha lorlhcaming Warner Broa album [2:4:4831
(B! 2002 Warner Bros. Recards tnc Warndt Musie Grg
AQL Time Warnar Company

9, "MY HEART IS LOST TO YOU™
BROOKS & DUNN (2:51 INTRO :26)  AUISTA
{Rre1 Reavers & Conme Harsnglan?

Seny!ATY Songs LLC dba Tred Pub, Go, (BUI) EM| Aprd
Muii¢ Ine, (ASCAP). Producea by Kie Arooks, Ronmie Gunrn
aisd Mark Wrighl. Fiom the Arisla Nashille relsases.
“STEENS & STAPES™. 07051-67003-2/4,

F1 2002 BMG Emetiammant

10, “NEW ORLEANS is & MIGHTY GOOD TOWN"

EDDY RAVEN & BUCKWHEAT ZYDECO

(2:32)

(Eddy Ravan)

FavenSong Munc, nc (ASCAF] Produced by Ron ¥.
RMG Fucords. 1010 120 Avenvs 5. Nashving, TN 37212

From Ine Bow Music Group CO #8194-2 “LININO IN BLATK

AMD WHITE* AMEG 81943,

11, “AEAL BAD MOOD" Racio Echt

14. "WHEREVER YOU ARE"
THE STEVENS SISTERS (2:56) i
{Mienass Hengerran & Mark lwin ADcamson)

Calgams EMI Music Inc.” EMI Aprl Music Inc. (ASGA|
Frodured by Richie Qwéad.

From ine ahum, "LITTLE BY LITTLE"

P b 2001 Naunder Necords

| Gamp Sireel. Cambradye. MA 02140

BH: (6171 2984407 wwit toundes com

15. "NOY TONIGHT | HAVE A HEARTACHE"

JOE OLDS (2:54) N -aredy
ol Jatobsi Rugue Recards
Oranne Lakk Muns (BU1) Produced by M Lee Davis Jr

P Big; 2002 Aogue Awcords. Webyite' pedde com

18. “TOWN OF FEWER PEQPLE"
FREDDY LOVVORN {3:04) SWR Records
(Aanme Golinsl

Onion Crek Publisting (BMI). Produted by Ron Nottan

P & ESWA Records an HsB Musc Group LLC

Ming Music 5q Sauth, Suite 332, Nazhwdie, T, 37203

Ray Stevens Fun Pack

17. "DEERSLAYER" (4:26)

Ray Stovens A Glean Foriner) Mliones
isﬂmm Ray Stavens Mumc (BMIL. Arsnges and Produced by
Any Stevens. p 2002 Gurb Accords. Ing  www curh cam

MARIE SISTERS (3:04) "
{Lasla Salcher & Dan Poylhress) ——
Ialand Pacre Mumic/Mudic of Windawepli@g D
Aanys of deer, LTD, Produced by Mac T, Bames,

2002 Unwarssl Records, » Divigion ol UM

18, “FRELDIAN SLIP® (2:56)

{Ray Skevens|

£2001 RAay Slevens Muyc (B Aranged and Produted by Rsy
Sievens, g 2002 Curty Hecords. Ine. s Curh com

by Ul | Muxic & ¥ideo Dmr ulion, Cerp.
wirw umvarssirecorda.coms From the albur,
SISTERS™. wucw iMari@si§Ices.com

LOVE YOU" MIKE WALKER (3:45}

(Mike Walker, Dals Motria & John Adiidn)

Dale Morrin Musi (BMI)

Produced by James Stioud and Den Cook

P 352001 SKG Music Nashuilla LLC drbfs DreamWoras
flecorda Narhwitle, Distoibuted by Univetsal Musw & Vedeo
DHInDULiDN. T, ww dreammorkaiecords cam

B."IF THERE'S A CHANCE TQ SAY| - é

12, *THE 'F WORD"
HANK WILLIAMS JR. w/ BGV'a
by XID ROCK (3:19) AECOADD

(Hank Whiams Jr.)
.§, 2001 Bocephus Musrc, inc. (BMI).
+nouced by Chuch Haward lor Dismand Struck Produetians
and Hank Wiliems Ji.
From ‘he Curb Records album, *THE ALMERIA CLUB"
© 1002 Curo Records, (ng, www.curh.com
Kl Roch appears courlexy of Top Dug'Laveallantic
Recording Corp.

18, “HELLO MAMA® {3:18)
Aay Sievent 3 G W. ¥alb_Jr.}

2001 Aay Siwvens Music (BMI). Arcanged and Produced by
Asy Stevens. P & ©200! Cub Recordd. Ing, wew curh com

RESERVICE

20. "EVERYTHING WAS FINE TILL MOMMA GOT

A MUSTANG™ IZAK & WEST

(2:29) Baby Doe Racords
{Wrilen and Produced Sy, lrak & West

Baby Doe Muwic {BUR). From |be CO tried "ALL FIRED UP-,

@) Ap 2001 Raby Doe Regardy and Publhing .

hlig (fwerw irakand westicon
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Promotional Compilations Distributed By Compact Disc Xpress (CDX)

Column: (x} g
. . . . 5 7. AS™ 13, *10,000 TEARS AGO™ ‘\I
Sound Recording Title >“BAR EXAM 3‘:&% MM‘:‘:EC‘::SSNUTT (3:21 INTRO 1163 WANE W ARRER (s-og B @ x
HE DERAILERS (3:20 INTAO :08)  _i%,zan - ; ’ MY eaton: S O
‘Tun} 0 Vaauned, u.u Garles & Fune: ElswothCanei) pagal Cr“" J""“”? . Tl ",
T o o 39 A T S
5 oy Lantasher
'ﬂn“mn | ik r) ui’ SGny Kl Ewmmmnmm Ine =
HERE 1 AILERS® - Conapet wih Bony Rusic Kastwille A1 waa soryti m N
P 70m ‘imuruuat Enser Sannecs weh The . .
Devailers 3! www.gonynas O A e deraslers com 8. SDUEEZ_E ME_ IN L g
{the duet with Trisha Yearwood) ¢ o ¥
Colam 6 P GARTH BADOKS (3:30 INTRO ;19) 47 14. *ONE TRACK MIND* 7
olumn: {ix) {Gaty Nizhoken & Gelben MoGhatony JOSEPH JAMES (a: 33] m
. 2. *"DRIVE (FOR DADDY GENE)" ARISTA f‘nn 205 Soag/ATV Tunes LLG D84 Keys o & 4
Artist Name ALAN JACKSON (4:03) Fing Co¢ Faur Sans Musi (ASGAPY 0 Has:
Al Iacksor) ﬁl’ li Praged by Alle Hevncles m
¥ y Kt S [ miied Ml gL
’F“GFUUUEPEBM 5 &nlllt-rla‘w? nt Frsint Aiasts new ecfaased Viail Cagited N“h"i”"  wabsls =) wwn G u
b “DRIVE" D785 G705
Col . 9. "{THIS ONE'S GONNA} LEAVE A MARK"
olumn: (xv) -'-—- ELBERT WEST {3:20 INTRO: 14) - - "
Marketing Label 3, "HELP ME UNOERSTAND® /gl o [Eiek s avd o & iy Pk }sz'nggf EAESI; {; gg?lm \( vE
f 0 Ken Ten Pub) B ubs. {BMIY B H
TRACE ADKINS (11 INTRO c14 { CRadol ) S300T8r T tmentisaness sty = TE0E Ry :
{Chris Fagren, S1e e Mas & Wayne Bacin S 8 Frgr, LIg, (AGUAR) PL-EW-GIHD Ham fhe e .
Gopyright 2601 Music ¢f Winusweet i Tkn Fauwad: Musie (a1 7 %1 Broken Buw Reconls | "
ught nhe b The Furesy Mysig aim by Musie of Fadswogn Mhalwtsured i the U 5.4 fof Doken Bow Bevards, 3
IASEARY Hoxston s PR vy Yorgs of [mgeweps  B40 Westing Do, Hashvile, TH 37202 :
Pacilic)f Aesiclas $4 PHE (e 1| ey N ¥
Musie 1 } (BMI, Peoruzsd by Datin Huf 10. “UNTANGLE MY HEART" 16.“THE OTHER MAN lNﬂBLACK [THE BALLAD ! ;
P & 20 Sapial Racor SHANNON BROWN (3:12 INTRO :14) ERY OF DALE EARNHARCT) ‘ £
Fesm ihe Capic; Aecords wiease "CHADME" iy TL bee ) BROOKLYN COWBDYS (3:54) ‘\_ X
Yisit Capital Haghville 5 wabute ot waw capial gille, ctim ( Ghaancn Benwn, Matna Monigamony & Jim Gofiing) {(Waltsi Cgan § Friges) it
EMI Apert Mo rb:;n‘nrwvrm;; Music (AGAR)- EA AmHian Wene (ALCARL Praduyd by Walte:
4‘ alamnt Musi arierigng ne Pl T "
. Egan From Rae atbian, *THE OTHER MaR Iy
4. "LIVING AND LIVING WELL" MCA g Carp 7 Likastitt Musie (BRI B:AGK HE PALLAD OF DALE OF EARHHATGT
GEORGE STRAIT (357 INTRO :10) na- - R lyron Galiimare, " Coricl Siear Aoen,
(Tan zr‘m Witk Nosﬁf*'fw i ARt B (3] SE0 2100 m
X bl waw BIRORyRSONE RS Com
Mo o Bara Boy MUy SLiCdoalme 11 "UNTIL WE FALL BACK IN LOVE AGAIN" (ve]
e e o g e AZLM CcORRECTIONS
Prioduged by [uny Bron ard Georgs Stra for Grorge St ORRECTION.
P W o mp v haon a0 P Bow, et ey SEE8R0% — N
i el ) Cuen Sonyys? Charlie Mok Mosac fadm by Cul . .
Aecordings. 1az  wwer ittt Songa His Placa Musee {arm. ty Curh Sangsyd SrightLeat 17+ BEFORE I KNEW BETTER
Musim (ASCAPY Panny Anrn: Misic: Crossed Fugas Musie  BRAD MARTIN (3:36 INTRO 1)
E. "MONEY OR LOVE" (Crossed Fingess Musk: 15 adm by Houge of Peany Prag, ez {Bryan Skrpoon A Dived Lee)
CLINT BLACK @ gba Coppeshintd Music Graup] (BMI, Encate Fn'euamr'\\.r.r lLC [Adrw Scon aid Sy Mosa
Column: (xiii) (3:35 INTRO :18) Singte Varsion :,’:[‘,“% F{;ﬁ;lgﬂﬂu{ﬂ:n:ﬂ Ww ZuIl.Com iy Jox Vialker, JIT'NND e (B
{BCII[inI BIA;I;]{ EMIL. Penduced by Cir T k'" e '“‘"‘=1' Y i T T iF) 2001 Sdlir P?usr::_l:l ;er.anrgwant Inc. n
5 H achaned Busit i taduse: i) Bl i : Musa Nashill o e
Duration of the Sound Recording BY2002 NG Enterainment, From ne RCh Reacras seease | 12. "WASTE OF E0OD WHISKEY" comerl e S Mso b lle gy prenae s m |
“GREATESY HITS il 0TESS 570052, TONY STAMPLE) {2:53) 18. *I CAN GIVE YOU LOVE LIKE THAT" i %
(Tony Sfamotey. Sucl Mooro & Hacvey McMalley) ¢ .
6. "NOT A DAY GOES BY" Sumicam: Music (2 dfwcn ol Maemus Eol Greus) Teay 9EIFFR,EY _STEELE (3-‘2) monument c J
LDNESTAH -55 INTRO ;14 3] Stampley Tunes! Soms of Nastivitle DreamWocks, afn, by {Jethey Stasis § 4 Ar ferhs e I
( } swsaremzny | ey Miver Mys O 5P Musc BERY IFs O l.ﬂmhu mlmavcat Mastici by}
ki fatineh Desry Tu,‘n'Z.,k,é}'fA;“,;'fg' " n)'* '-‘;"l‘;'f,f‘;‘.\,“ﬁ,jm mi,",% u ; % Mitsk: (adenin, by Serfis ©f Windewepy <
Amrnn Bma"rulmr Muzir, Ine {ASCAR}, Fingated l;y Jismua Jiced * ‘ Pazile; (M 2f Ly Jokrey Eieem aad Scelt Eagyet
Produced by Bann Hufl Frow the BNA Bscords wioases, “TH FR{E: 5308 SRA Mirsk Kashyilie LLC wvin? Deeasifarks Araifable on the ugroming Monument COAR ha
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

Docket No. RM 2002-1A

DECLARATION OF MARINA SCARLATA

I, MARINA SCARLATA, declare

1. Iam the Vice President of Production at MCA Records. In this capacity,. ] am
responsible for all promotional manufacturing and distribution for MCA Records. Tam
generally familiar with MCA Records promotional practices and have personal
knowledge of all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product the MCA
Records provides and the types of data typically provided with each kind of promotional
product. [n particular, this statement d.fksscribes MCA Records practice of following up
newer forms of distribution (e.g., CD-Rs and MP3 files) with fully labeled versions of the
same recordings.

3. MCA Records regularly provides promotional product to terrestrial radio
stations. MCA Records also provides promotional product to a limited number of so-

called digital audio services, but such product is sometimes limited to CD singles



accompanied by artwork and label copy (known in the trade as a “CD-PRO”).

Promotional product is not sent to all radio stations and services with which MCA
Records maintains a relationship. Rather, MCA Records uses vartous criteria (e.g.,
station/service format, audience demographics, market size) to select particular radio
stations and/or other services to receive each individual promotional single.

4. Inthe majority of cases, MCA Records distributes its promotional product in
the form of a CD-PRO. Virtually all CD-PROs distributed by MCA Records include the
following data elements: featured recording artist; sound recording title; marketing label,
track label (P)-line; duration, retail album title and release year (even if the release year is
not included in the label copy, in most cases it can be deduced from the date the CD-
PRO is received). Approximately ninétix percent (90%) of the CD-PROs distributed by
MCA Records include the ISRC code. Because CD-PROs are not intended for retail sale,
they virtually always do not include the same catalog number assigned to the retail
album, although they do virtually always include a unique catalog number assigned to the
particular single; CD-PROs may or may not include a UPC code.

5. Invirtually all cases, MCA Records follows up a distribution of a CD-PRO
single with a subsequent distribution of the actual retail album. Such albums are
typically distributed eight (8) weeks after the CD-PRO and are virtually always idenﬁcal
in all respects to those sold in retail stores, including a visible UPC code, except that they
are defaced in some way (e.g., by punching a hole in the jewel case) to prevent the CDs
from being sold or returned to retail [or wholesale] locations.

6. MCA Records rarely distributes promotional product in ¢lectronic form (e.g.,
MP3 files distributed via e-mail) to terrestrial radio stations only. However, such
distributions are reserved either for emergency situations {e.g., where an individual radio
station did not receive the CD-PRO that was previously shipped to it) or, on rare
occasions, for situations where MCA Records wishes to provide preview copies of a

particular single to a handful (i.e., less than fifty) of radio stations in important markets.



7. In many cases, recordings that are electronically distributed include the name
of the recording artist, sound recording title, duration and release year. Moreover, in the
majority‘ of instances where MCA Records distributes promotional product in electronic
form, MCA Records follows up such distribution with a subsequent distribution of a CD-
PRO version of the single and, usually, with a copy of the full retail album. The CD-
PRO is usually delivered to the recipient within five (5) days following delivery of the
electronic version of the recording.

8. MCA Records occasionally distributes promotional product in CD-R format
but only to terrestrial radio stations. This is sometimes done in order to get a single into
the hands of station personnel faster than would be possible using a CD-PRO, which
must be sent to an outside plant to be manufactured just like an ordinary retail CD. CD-
Rs are also frequently sent when one or more radio stations request a “remix” of a single
already distributed in CD-PRQ. In some cases, CD-Rs include the name of the recor'ding
artist, sound recording title, duration and release year. In many instances where a single
is first distributed on a CD-R, MCA Records follows up within two (2) weeks with a CD-
PRO version of that single aﬁd, frequently, with a copy of the full retail album.

9. MCA Records distributes promotional product to terrestrial radio stations and
the services mentioned above with the full intention that it will receive public
performance toyalties from each such recipient of its promotional product for any digital
audio transmissions of the sound recordings made by the recipient. Merely because
MCA Records provides a free benefit to radio stations or other services does not mean
that it foregoes its right to be paid for the exploitation of its sound recordings.

10. Although MCA Records provides radio stations and other services with
promotional product, it has no control over which recordings the station or service
actually plays. Therefore, in order to be paid for the public performance of its sound

recordings by digital audio transmission, the station or service must identify with

specificity the particular sound recordings they perform.



11. T have attached to this declaration the following example of MCA Records
I promotional releases: one CD-PRO.
I I declare under penalty of perjury that the foregoing is true and correct. Executed
this April L (5/ 2002 at Los Angeles, California.
N O . -
\ {'( ﬂ (/L"IL'-'L"“ f/v\—//
I MARINA SCAR'LA'HA .
L
l N/
I 4




Promotional Label Copy CD PRO Exhibit B, Tab 9 B-9 Attachment 1a

Marketing Label |

. B KEKE WYATT | DON'T WANNA
(Ip version) 3:88 (instrumental) 3:55 (a cappella) 3:96

Column: (xiii)

Duratian of the

Sound Recording Written, produced, and arranged by Steve “Stane” Huff for Stone Productions

Executive Producers: Steve “Stone” Huff and Eric Payton

Column (xiv)
Album Title

www.mcarecords.com

=

RE z
Sound R Cl:'umr'll:"()‘) ‘E ;
ound Recerding Title = -

= . , )
=8 LP version appears on the KEKE WYATT album, Soul Sista, 088 112 609-2 =
E ' o
- s
Column: {ix} b ; . f‘l
Artist Name —2  @®2002 MCA Records Warning: Al rights reserved. Unauthorized duplication is a 5
a g . - - L =
i violation of agplicable laws. MCAR-25665-2 Promotjonal CD - Not For Sale =

MUSH I:oluu ll—l- l(
SAMIE } A
) AUNIVCRZAL ANY STUNT ENTERTAIRMENT
. ‘ Column: (xii) '
*This number is the “Catalog Number” for the i Promotional Identifier
single, but should not be reporied when the Track Label (P)-Line
album catalog number is available. See Colurmn: (xviii) Colurma: (xvi)
Column (xvi}. *See Note

Relcase Year Catalog Number




CD PRO Single B-9 Attachment 1b

Column: {xiii)

Duration of the Sound Recording

Prometional Identifier

*Sce Note

Colymn: (xii)

Track Label (P)-Line

Column: (x) Column: (ix)
Sound Recording Title  Artist Name *This number is the “Catalog Number” for the
single, but should not be reported when the
athum catalog number ig available. See
Release Year Column (xvi) on page B-9 Attachment la.

Column; (xviii)






Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

L I A g

DECLARATION OF RICK WIETSMA

1, Rick Wietsma, declare

1. Iam the Executive Vice President and Co-Chief Operating Officer of WEA
Inc. Tn this capacity, I am responsible for the management of the manufacturing and
packaging of Warner Music Group recordings, including promotional recordings. Iam
generally familiar with the promotional practices of Atlantic Recording Corporation,
Elektra Entertainment Group, and Warner Bros. Records Inc. (together, the “WMG
Labels”) and have personal knowledge of all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audio transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this statement is to
describe for the Copyright Office the various kinds of promotional product the WMG
Labels provide and the types of data typically provided with each kind of promotional
product.

3. The WMG Labels regularly provide promotional product to terrestrial radio
stations. The WMG Labels also provide promotional product to a limited number of so-

called digital audio services, but such product is generally limited to CD singles

4707-1 MDA



accompanied by artwork and label copy (known in the trade as 2 “CD-PRO”).
Promotional product is not sent to all radio stations and services with which the WMG
Labels maintain a relationship. Rather, the WMG Labels use various criteria (e.g.,
station/service format, audience demographics, market size) to select particular radio
stations and/or other services to receive each individual promotional single.

4. In the majority of cases, the WMG Labels distribute promotional product in
the form of CD-PROs. Most CD-PROs distributed by the WMG Labels include the
following data elements: featured recording artist; sound recording title; marketing label,
track label (P)-line; duration; retail album title; and release year (even if the release year
is not included in the label copy, in most cases it can be deduced from the date the CD-
PRO is received). Approximately one hundred percent (100%) of the CD-PROs
distributed by the WMG Labels include the ISRC code. Because CD-PROs are not
intended for retail sale, they virtually always do not include the same catalog number
assigned to the retail album, although they do virtually always include a unique catalog
number assigned to the particular single; CD-PROs may or may not include a UPC code.

5. In the majority of cases, the WMG Labels follow up a distribution of a CD-
PRO single with a subsequent distribution of the actual retail album. Such albums are
typically distributed within one month after the CD-PRO and are usually identical in all
respects to those sold in retail stores, including a visible UPC code, except that they are
defaced in some way (e.g., by punching a hole in the jewel case) to prevent the CDs from
being sold or returned to retail or wholesale locations.

6. The WMG Labels do not currently distribute any promotional product in
electronic form (e.g., MP3 files distributed via e-mail).

7. The WMG Labels do not currently distribute any material number of
promotional products in CD-R formal.

8. The WMG Labels distribute promotional product to terrestrial radio stations

and the services mentioned above with the full intention that it will receive public

4707-1 MDA



performance royalties from each such recipient of its promotional product for any digital

andio transmissions of the sound recordings made by the recipient. Merely because the
WMG Labels provide a benefit to radio stations or other services does not mean that they
forego their right to be paid for the exploitation of its sound recordings.

9. Although the WMG Labels provide radio stations and other services with
promotional product, they have no control over which recordings the station or service
actually plays. Therefore, in order to be paid for the public performance of their sound
recordings by digital audio transmission, the station or service must 1dentify with
specificity the particular sound recordings they perform.

10. I have attached to this declaration the following examples of the WMG
Labels’ promotional releases: three CD-PROs; and three retail albums defaced for

promotional distribution.

T declare under penalty of perjury that the foregoing is true and correct. Executed

this April 22, 2002 at New York, New York.

fid L]

Rick Wietsma —

4707-1 MDA
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Promotional Label Copy CD PRO

B-10 Attachment 3a

Album Title Release Year

Yolanda Adams v
g Never Give Up o 3 e
X 1. Mike Rizzo's Early Morning Radio Mix -
] 2. Lake & Rizzo Late Night Hadio Remix 3

3. Mike Rizzo’s Early Morning Mix )
—- 4. Lake & Rizzo Late Night Remix r
o 5. Mike Rizzo’s Late Night Dub
x B. Kelly G's Praise Party Mix <
£ 7. Kelly G’'s Late Sunday Service Dub o
& 8. Kelly G's Late Late Late Rehearsal Dub @
; Written by James Harris Ill, Terry Lewis, James Wright, s e—
2 Yolanda Adams; EMI April Music/Flyte Tyme Tunes (ASCAP)/ .‘g
e New Perspective Music/Jibranda Music (ASCAP)/Jamyo o
o Music (BMI). Produced by Jimmy Jam & Terry Lewis and James “Big Jim™ a
= Wright for Flyte Tyme Productions, Inc. Tracks 1, 3 & & remixed by Mike
g Rizzo for Bass Count Music/Programming and Engineering by Josh Harris.
2 Tracks 2 & 4 remixed by Lake & Rizzo

Tracks 6, 7 & B remix Produced and Mixed by Kelly G for Kelly G =

Productions/Engineered by Hernan Santiago. 5

Criginal version available from the Elektra Entertainment Group release a
E Believe in stores now. % <
3 Management: Shiba Freeman Haley for Mahegany Entertainment ®
< www.singityclanda.com www.yolandaadams.org S
3 www.musicinformation.com =
% o
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O A Time Warnor Company
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS

Washington, D.C.

)
In the Matter of: )

)
NOTICE AND RECORDKEEPING FOR } Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER )
STATUTORY LICENSE )

)

DECLARATION OF BILL MACKY

I, Bill Macky, declare

1. I am the Vice President, National Promotion at MCA Nashville. In
this capacity, I am responsible for all national radio promotion in for MCA Nashville. T
am generally familiar with MCA Nashville’s promotional practices and have personal
knowledge of all of the following facts.

2 I understand that certain parties to the above-referenced rulemaking
have alleged that promotional product provided by record labels to terrestrial radio
stations and various digital audio transmission services lacks certain data that is necessary
to ensure proper distribution of statutory performance royalties. The purpose of this
statement is to describe for the Copyright Office the various kinds of promotional product
that MCA Nashville provides and the types of data typically provided with each kind of
promotional product. In particular, this statement describes MCA Nashville’s practice of
following up newer forms of distribution (e.g., CD-Rs) with fully labeled versions of the
same recordings.

3. MCA Nashville regularly provides promotional product to terrestrial
radio stations. MCA Nashville also provides promotional product to a limited number of

so-called digital audio services, but such product is virtually always limited to CD singles



accompanied by label copy (known in the trade as a “CD-PRO”). Promotional product is
sent to a majority of all radio stations and services with which MCA Nashville maintains a
relationship. Additionally, MCA Nashville uses a service called CDX, which compiles a
monthly or bi-monthly CD-Pro embodying promotional singles from numerous record
companies. CDX in turn services the majority of all radio stations in the “country” format.
The Master sent by MCA Nashville to CDX always includes an ISRC code and the
following data elements: featured recording artist, sound recording title, marketing label
and track duration.

4, In virtually all cases, MCA Nashville distributes its promotional
product in the form of a CD-PRO. Virtually ail CD-PROs distributed by MCA Nashville
include the following data elements: featured recording artist; sound recording title;
marketing label; track label (P)-line; duration, retail album title and release year (even if
the release year is not included in the label copy, in most cases it can be deduced from the
date the CD-PRO is received). Approximately one hundred percent (100%) of the CD-
PROs distributed by MCA Nashville include the ISRC code. Because CD-PROs are not
intended for retail sale, they virtually never include the same catalog number assigned to
the retail album, although they do virtually always include a unique catalog number
assigned to the particular single; CD-PROs do not include a UPC code.

5. In many cases, MCA Nashville follows up a distribution of a CD-PRO
single with a subsequent distribution of the actual retail album. Such albums are typically
distributed the same week as the actual United States retail street date of the retail album,
and are virtually always identical in all respects to those sold in retail stores, including a
visible UPC code, except that they are defaced in some way (e.g., by punching a hole in
the jewel case) to prevent the CDs from being sold or returned to retail locations.

MCA Nashville virtually never distributes promotional product in electronic form, but on
rare occasions may distribute a promotional single through a B2B closed circuit service to

terrestrial radio stations only. However, such distributions are reserved for emergency



situations (e.g., in order to get a single into the hands of station personnel faster than
would be possible using a CD-PRO, which must be sent out to an outside plant to be
manufactured just like an ordinary retail CD).

6. In virtually all cases, recordings that are electronically distributed
include the name of the recording artist, sound recording title, marketing label, track label
(P)-line, duration and release year. Moreover, in virtually all instances where MCA
Nashville distributes promotional product in electronic form, MCA Nashville follows up
such distribution with a subsequent distribution of a CD-PRO version of the single and,
sometimes, with a copy of the full retail album. The CD-PRO is usually delivered to the
recipient within one (1) weel following delivery of the electronic version of the recording.

7. MCA Nashville occasionally distributes promotional product in CD-R
format but only to terrestrial radio stations. CD-Rs are virtually always sent when one or
more radio stations request & “remix” of a single already distributed in CD-PRO. Most
CD-Rs include the neme of the recording artist, sound recording title, marketing label,
duration {most of the time) and release year.

8. MCA Nashville distributes promotional product to terrestrial radio
stations and the services mentioned above with the full intention that it will receive public
performance royalties from each such recipient of its promotional product for any digital
audio transmissions of the sound recordings made by the recipient. Merely because MCA
Nashville provides a free benefit to radio stations or other services does not mean that it
foregoes its right to be paid for the exploitation of its sound recordings.

9. Although MCA Nashville provides radio stations and other services
with promotional product, it has no control over which recordings the station or service
actually plays. Therefore, in order to be paid for the public performance of its sound
recordings by digital audio transmission, the station or service must identify with

specificity the particular sound recordings they perform.



10. I have attached to this declaration the following examples of MCA

Nashville’s promotional releases: one or more CD-Rs; one or more CD-PROs; and one or

more retail albums defaced for promotional distribution.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 22, 2002 at Nashville, Tennessee.

Bill Macky

%;)\\\)\L% \
Q
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Album Title
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS
Washington, D.C.

In the Matter of:

NOTICE AND RECORDKEEPING FOR
USE OF SOUND RECORDINGS UNDER
STATUTORY LICENSE

Docket No. RM 2002-1A

St St et et S et v’

DECLARATION OF LESLIE JOSE ZIGEL

I, Leslie Jose Zigel, declare

1. Tam the Vice President, Business & Legal Affairs, BMG U.S. Latin. In this
capacity, I am responsible for oversight of all legal aspects of the record label including,
but not limited to, negotiating and drafting all contracts, overseemng litigation matters,
overseeing royalty and licensing matters. In addition, I am actively involved in devising
promotion and marketing strategies for the major artists of BMG U.S. Latin. I am
generally familiar with BMG U.S. Latin’s promotional practices and have personal
knowledge of all of the following facts.

2. Tunderstand that certain parties to the above-referenced rulemaking have
alleged that promotional product provided by record labels to terrestrial radio stations and
various digital audto transmission services lacks certain data that is necessary to ensure
proper distribution of statutory performance royalties. The purpose of this declaration is
to describe for the Copyright Office the various kinds of promotional product the BMG
U.S. Latin label provides and the types of data typically provided with each kind of
promotional product. In particular, this statement describes BMG U.S. Latin’s practice of

following up newer forms of distribution (e.g., CD-Rs) with fully labeled versions of the

same recordings.



3. BMG U.S. Latin regularly provides promotional product to terrestrial radio
stations. BMG U.S. Latin also provides promotional product to a limited number of 50-
called digital andio services. Promotional product is not sent to all radio stations and
services with which BMG U.S. Latin maintains a relationship. Rather, BMG U.S. Latin
uses various criteria (e.g., station/service format, audience demographics, market size} to
select particular radio stations and/or other services to receive each individual
promotional single.

4. In virtually all cases, BMG U.S. Latin distributes its promotional product in
the form of a CD single accompanied by artwork and label copy (known in the trade as a
“CD-PRO™). Virtually all CD-PROs distributed by BMG U.S. LATIN include the
following data elements: featured recording artist; sound recording title; marketing label;
track label (P)-line; duration, retail album title and release year (cven if the release year is
not included in the label copy, in most cases it can be deduced from the date the CD-PRO
is received). Approximately eighty-five percent (85%) of the CD-PROs distributed by
BMG U.S. LATIN include the ISRC code. Because CD-PROs are not intended for retail
sale, they rarely include the same catalog number assigned to the retail album, although
they do virtually always include a unique catalog number assigned to the particular
single; CD-PROs almost never include a UPC code.

5. Invirtually all cases, BMG U.S. LATIN follows up a distribution of a CD-
PRO single with a subsequent distribution of the actual retail album. Such albums are
typically distributed six to eight weeks after the CD-PRO and are virtually always
identical in all respects to those sold in retail stores, including a visible UPC code, except
that they are defaced in some way (e.g., by punching a hole in the jewel case) to prevent
the CDs from being sold or returned to retail or wholesale locations.

6. BMG U.S. LATIN does not currently distribute any promotional product in

electronic form (e.g., MP3 files distributed via e-mail).



7. BMG U.S. LATIN occasionally distributes promotional product in CD-R

format but only to terrestrial radio stations. This is virtually always done in order to get a
single into the hands of station personnel faster than would be possible using a CD-PRO,
which must be sent to an outside plant to be manufactured just like an ordinary retail CD.
CD-Rs are also frequently sent when one or more radio stations request a “remix” of a
single already distributed in CD-PRO. In virtually all cases, CD-Rs include the name of
the recording artist, sound recording title, marketing label, duration and release year. In
virtually all instances where a single is first distributed on a CD-R, BMG U.S. LATIN
follows up within 2 weeks with a CD-PRO version of that single.

8. BMG U.S. LATIN distributes promotional product to terrestrial radio stations
and the services mentioned above with the full intention that it will receive public
performance royalties from each such recipient of its promotional product for any digital
audio transmissions of the sound recordings made by the recipient. Merely because
BMG U.S. LATIN provides a promotional benefit to radio stations or other services does
not mean that it foregoes its right to be paid for the exploitation of its sound recordings.

9. Although BMG U.S. LATIN provides radio stations and other services with
promotional product, it has no control over which recordings the station or service
actually plays. Therefore, in order to be paid for the public performance of its sound
recordings by digital audio transmission, the station or service must identify with
specificity the particular sound recordings they perform.

10. T have attached to this declaration the following examples of BMG U.S.
Latin’s promotional releases: one or more CD-PROs; and one or more retail albums

defaced for promotional distribution.



I declare under penalty of perjury that the foregoing is true and correct. Executed

Sl ///W///

this April 24th, 2002 at Coral Gables, Florida.

Leslie Jose Zlgél !
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Duration of the Sound Recording
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Sound Recording Title

Promotienal Identificr
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Album Title

Calumn: (xvi)

Catalog Number

Colurmn: (xv)

**Marketing Label

*See Note
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Release Year
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Track Label {P)-Line
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Track Label (P)-Linc Release Year
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**All three labels should he reported separated by slashes Track Lahel (P)-Line Catalog Number

ie: BMG U.S. LATIN/ARTIOLA/PRISMA.
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Column: (ix)

Artist Name

Calumn: (x)

Sound Recording Title

Column: {xiii}

Duration of the Sound Recording

Column (xiv}
Alhum Title

Column: (xvi)

Catalog Number

Promotional Identifier

*See Note

*This number is the “Catalog Number” for the
single, but should not be reported when the album
catalog nutrber is available. Sce Column (xvi). This
Column: (xviii) Column: (xif) Column: (xv) identifier is usually synonymous with album’'s UPC.

Release Year l Track Label (P)-Line **Marketing Label **All three labels should be reported separated by
slashes i.c.: BMG U.S. LATIN/ARIOLA/PRISMA.
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Column: (xii)

Colurmn: (xviii)

Release Year

Track Label (P)-Line

*See Note
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Column: (x)

Sound Recording Title

Column: (xiit)

Duration of the Sound Recording

Pramotional Identifier

Colurmn (xiv)
Album Title

Column: (xvi)

Catalog Number

Column: (xv)

**Marketing Label

*This number is the “Catalog Number” for the
single, but should not be reported when the
album catalog number is available. See
Column (xvi). This identifier is usually
synonymous with album’s UPC.

**All three labels should be reported scparated
by slashes i.e.: BMG U.S. LATIN/ARIOLA.
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Duration of the Sound Recording
M
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' J Y Calumn: {x}

Sound Recording Title

Promotional Identifier

Cotumn (xiv)
Album Title

Column; (xvi)

Catalog Number

*This number is the “Catalog Number” for the
single, but should not be reported when the
album catalog number is available. See

*Soe Note Cotumnn {(xvi). This identifier is usually
Track Label (P)-Line Release Year **Marketing Label synonymous with album’s UPC.

Column: {xii) Column: (xviii) Column: (xv)

**[oth labels should be reported separated by
slashes i.e.! BMG U.S. LATIN/ARIOLA.
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Exact Audio Copy (EAC)
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Signifies retail album
with UPC defaced for
promotlional distribution.
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Promotional Label Copy Of Retail Album Insert

1. Azul (Version Merengue) 4:14
Cristian
(Kike Santander/Gustavo Santander)
Internationat (BN Famous Music Corporation EASCAPYTiesr Mind Music Publishing LLG (ASCAP), adminietered hy Frmons Manic Corporatian IAECAR)
Producide por Kike Santander para Estefan Enterprises, Inc./Andrés Munera /
Fernando "Toby" Tobon para Moon Red Music, Inc.
© 2001 BME Music.

2. Abrazame Muy Fuerte (Dance Remix} 4:32
Juan Gabriel
{Juan Gabriel)
HME ArahelleSan Angal
Remix preoducido por Luigi Gonzalez para L.E.X. Productions
+F: 2001 BMB Musice.

3. Muero [Versian Salsa) a:20

Jerry Rivera
(Armando Larrinaga / Tete Mora-Arriaga)
Larrinage Musiz Pubishisg/Universal Mosica Inz. (RSEAP]
Producido por Ramén Senchez
(P 2007 RME Mmic.

4. Una Copa de Licor (Jump it Dance Mix) s:00

llegales
(Victor Waill}
ME Seags, o (ASCAPYVIzicen Prbfishiag LASTAR) . (ASSIR KD righty se babalt of Wisices Pobthiking simtalstared by BME Sengy, lac. (ASCAR]
Remix producido por Joaéd Luls Pegan
© 3001 BAH Bosie,

s. El Album {Mix-de lux club) s:21

Aterciopelados
(Hector Buitrago / Andrea Echeverri)
Universal Mozice ne.
Remix producido par Kal y Pizarro

& 200 BME Music, e

Calumn: {xii)
Track Label (F)-Line

Column: (xviii)

Release Year

Sound Recording Title

B-12 Attachment 9b

6. Vueltas Y Vueltas {Club Mix) a:a2
Innis
[Estéfana)
World Bapp Munic PubBaing/Bony ATV Publishing (812
Remix producido por José Luis Pagan
© 2001 BME Khate,

7. Muero {lbiza Lover Dance Mix) a:2a
Jerry Rivera
{Armando Larrinaga / Tete Mora-Arriaga)
Larvinaga Mosic Publishingisivorsal Mosica Inc. TASEAP)
Remix producido por José Luis Pagan_

@& 20 BME Maic

8. No Me Enamoro [Dance Remix]) 5:27
Gisselle
(Juan Gabriel Turbay)
Clear Wind Biusic Publinkiog LLE (ASCAP)
Remix producido por Jasé Lula Pagén
& 2000 BME Musiz.

9. Azul (Dance Remix) a:3z

Cristian

{Kike Santander / Gustavo Santander)

ELR.P. twtertational (BM (VY aweey Moyic Carporatiss INSCAPLTIaar Mind Musie Publiahing {tAACAP), adminiatarad by Tameus Munic Carporation tA
Producido por Kike Santander para Estafan Enterpriges, Inc./
Andrés Munera/Fernando “Toby"” Tobon
para Moon Hed Music, Inc.

® 2001 EMS Mosic.

Poderoso (La Misica) (Main Mix) s:23
Aterciopelados
(Hectar Buitrago/Andrea Echeverri)
Uriverasl Musica Inz.
Remin producido por Michael Moog
B 2007 BME Musie,

10. Goz

74321 Lunm-z

cign &igital Art:

ONAG0 anir.lin desiqns, nc
¥

1

Column: (x) Colum: (ix)

Artist Name
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Album Title
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Before the
UNITED STATES COPYRIGHT OFFICE
LIBRARY OF CONGRESS

Washington, D.C.

)
In the Matter of: )

)
NOTICE AND RECORDKEEPING FOR ) Docket No. RM 2002-1A
USE OF SOUND RECORDINGS UNDER )
STATUTORY LICENSE )

)

DECLARATION OF DAVID GRAUPNER

I, DAVID GRAUPNER, declare:

1. Tam the President and CEO of TM Century, Inc. (“TM Century”). In this
capacity, I am responsible for overseeing all company operations. I am generally familiar
with TM Century’s music database, including our current effort to update ant-i expand the
database, and have personal knowledge of all of the following facts.

2. TM Century is a leading creator and provider of sound recording compilation
products for the radio industry. We have approximately 5,000 clients in the U.S., which
include thousands of individual radio stations, major radio networks (e. g, ABC, CBS),
syndicated radio programs (e.g., Casey Kasem’s American Top 40, Rick Dees’
Countdown), Sirius Satellite Radio, and Muzak, which also provides audio channel
programming to The Dish Network. Additionally, TM Century provides programming
source material to various webcasters. It is our best estimate that the company enjoys
about a seventy percent (70%) market share in the weekly new music service market,

3. TM Century offers two primary services, HitDisc and GoldDisc. HitDisc is a
weekly music service that automatically delivers to subscribers a new CD each week that
contains the latest releases in a particular radio format (e.g., top 40, country, adult

alternative). The HitDisc service includes new releases from over 100 U.S. record labels.




GoldDisc is a music library service that includes a vast array of earlier releases and is
available in a variety of different radio formats.

4. Subscribers to both the HitDisc and GoldDisc services receive ongoing access
to TM Century’s extensive, music database and TM Century’s SongSearch tool, which
allows subscribers to instantly access informz;tion about any song ever released on one of
TM Century products.

5. TM Century’s music database is a fully downloadable database that permits
subscribers to directly import data into their own database. Although the TM Century
database does not currently include all of the information that has been requested by
copyright owners and performers in the pending notice and recordkeeping proceeding,
TM Century is currently in the process of expanding the number of fields included in its
database. More importantly, TM Century is committed to promptly modifying its
expanded database - once the Copyright Office issues final notice and recordkeeping
regulations — such that the database includes all of the data fields required by the new
regulations. TM Century is further committed to working with all of the labels from
whom it obtains new releases to obtain the data necessary to populate its expanded
database.

6. TM Century also anticipates that it will shortly begin including the ISRC code

in all new discs mastered and distributed by it.

I declare under penalty of perjury that the foregoing is true and correct. Executed

this April 23, 2002 at Dallas, Texas.
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